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RESULTS AT A GLANCE

OVID-19 has disrupted travel and the hospitality industry like no other
historical event. As travel slowly resumes in the US under strict government
guidelines, our survey results suggest that travel-related businesses like
hotels are now serving a more cautious guest who appreciates mask wearing,
social distancing, and increased cleaning. Respondents’ preference for virtual business
meetings and using their personal car for future leisure travel increased, while respondents’
preference for staying in urban properties for future leisure and business travel decreased.
Beyond that, however, results show that travel preferences for price segments (e.g. luxury,
midscale, upscale, etc.) and accommodation type (e.g. major brand hotels, alternative
accommodations, independent hotels) remained relatively unchanged; that is, respondents
who preferred staying in major brand hotels before COVID did not suddenly prefer alternative
accommodations like Airbnb, and the reverse did not happen either. Somewhat unexpectedly,
however, 95% of respondents indicated they were likely to travel in the next 3-12 months for

leisure, business meetings, and professional conferences.
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INTRODUCTION

This survey was prepared by the Center for Hos-
pitality Research for the purpose of comparing travel
preferences pre- and post-COVID-19. We asked respon-
dents to report on their past travel behaviors, as well as
their future travel intentions, for business and leisure
travel.

The survey was distributed to the Centers and In-
stitutes” newsletter subscribers and School of Hotel Ad-
minsitration alumni through an email campaign and
social media. Respondents were encouraged to share
the survey with their colleagues and networks as well.

Responses were collected in Qualtrics, a survey
software, from June 24 to July 17, 2020. Respondents
were allowed to skip any question. Therefore, some
questions have more responses than others. In total,
there were 897 individual survey respondents.

Prior to the pandemic, most respondents were fre-
quent travelers with 35% taking 1-3 and 40% taking 4-6
leisure trips per year. Business travelers are well-repre-
sented as well, with 30% of respondents taking 1-3 and
33% of respondents taking 10 or more business trips
per year.

DEMOGRAPHICS

Of the 897 respondents, more than half (58%) most
recently worked in the hospitality industry. Of the re-
spondents who reported their geographic location, the
majority were based in North America (76%), followed
by Asia (9%) and Western Europe (8%), and the re-
maining respondents were scattered across the globe as
shown in Exhibit 1. Respondents varied in age as shown
in Exhibit 2, and nearly three quarters of respondents
(74%) reported household incomes of $100,000 or more.

EXHIBIT 1: RESPONDENTS’ GEOGRAPHIC LOCATION (N=603

603 Responses

asia [ >
Western Europe - 8%

South America I 2%

Midate East [ 2%

Caribbean I 1%

Africa I 1%

Eastern Europe I 1%
Australia & New Zealand | 1%
Antarctica | 0%

ExHIBIT 2: RESPONDENTS’ AGE (N=603

75-84 3%
85 or older [l <1%

Under 18 |G%

PURPOSE OF FUTURE TRAVEL

We asked respondents for what purposes they
would travel in the next 3-12 months, 51% of respon-
dents indicated that they would be traveling for leisure,
25% would be traveling for business, 12% would be
traveling for professional conferences, 7% would be
traveling for other reasons (classified by respondents as
family visits, moving, or job relocations, mainly), and
5% would not be traveling at all, as shown in Exhibit 3.

N=864

In the next 3-12 months, for what purpose(s) are you
likely to travel? Select all that apply.

EXHIBIT 3: PURPOSE OF FUTURE TRAVEL

Other [7%, 95]
No travel plans [5%, 72]

'/‘ Professional conference [12%, 162]

Business meeting [25%, 346]

Leisure [51%, 701]

LODGING ACCOMMODATIONS: LEISURE TRAVEL

Respondents were asked what type of lodging ac-
commodation they most frequently booked before the
pandemic, and what type of lodging accommodation
they would most likely book in the next 3-12 months.
Overall, respondents indicated they were slightly
more likely to book an alternative accommodation like
Airbnb and slightly less likely to book a room at a ma-
jor brand or independent hotel, as shown in Exhibit 4.
Breaking responses out by household income and age
did not reveal any significant shifts in preferences for
particular income levels or age groups.
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EXHIBT 4: COMPARING PAST AND FUTURE (RIGHT, N=572) PREFERENCES FOR LEISURE TRAVEL LODGING ACCOMMODATIONS

Before the pandemic, what type of lodging accommodation did
you most frequently book for leisure travel?

Independent hotels [21%, 126]

Major brand hotels [55%, 330]-

Alternative accommaodations [25%, 149]

If you were to travel in the next 3-12 months, what type of lodging ac-
commodation would you be most likely to book for leisure travel?

Independent hotels [18%, 105]

Major brand hotels [54%, 309]-

Alternative accommodations [26%, 158

LODGING ACCOMMODATIONS: BUSINESS TRAVEL

88% of respondents traveling for business indicated that they most frequently booked major brand hotels, 9%
most frequently booked independent hotels, and 3% most frequently booked alternative accommodations before
the pandemic. In the next 3-12 months, however, 86% of respondents indicated they would book a major brand
hotel, and 5% indicated they would book an alternative accommodation. The percentage of respondents booking
an independent hotel remained unchanged, as shown in Exhibit 5. Breaking responses out by household income
did not reveal any significant shifts for any particular income level.

EXHIBT 5: COMPARING PAST AND FUTURE (RIGHT, N=572) PREFERENCES FOR BUSINESS TRAVEL LODGING ACCOMMODATIONS

Before the pandemic, what type of lodging accommodation did
you most frequently book for business travel?

Independent hotels [9%, 55] Altermative accommodations [3%, 18]

Major brand hotels [88%, 532]
If you were to travel in the next 3-12 months, what type of lodging
accommodation would you be most likely to book for business
travel?

Independent hotels [9%, 53] Alternative accommodations [3%, 26]

Major brand hotels [B6%, 493]
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PRICE SEGMENT: LEISURE TRAVEL & BUSINESS TRAVEL

There was a slight decrease in respondents’ preference for booking in the luxury and upper upscale price seg-
ments, and a slight increase in respondents’” preference for booking in the midscale segment for future leisure and
business travel, as shown in Exhibits 6 and 7.

EXHIBT 6: COMPARING PAST (LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR LEISURE TRAVEL PRICE SEGMENTS

Before the pandemic, in which price segment did you most fre-
quently book for leisure travel?

Economy/budget [7%, 43] Luxury [12%, 72]

Midscale [27%, 163
[ 140 Upper upscale [24%, 144]

Upscale [30%, 181]
If you were to travel in next 3-12 months, in which price segment
would you be most likely to book for leisure travel?

Economy/budget [7%, 40] Luxury [10%, 60]

Midscale [31%, 175] Upper upscale [22%. 127]

Upscale [30%, 170]

EXHIBT 7: COMPARING PAST (LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR BUSINESS TRAVEL PRICE SEGMENTS

Before the pandemic, in which price segment did you most fre-
quently book for business travel?

Luxury [5%, 28]
Upper upscale [25%, 149]

Economy/budget [4%, 23]

Midscale [29%, 174]

Upscale [38%, 229]

If you were to travel in next 3-12 months, in which price segment
would you be most likely to book for business travel?

Luxury [4%, 25]
Upper upscale [23%, 129]

Economy/budget [4%, 23]

Midscale [31%, 177]

Upscale [38%, 216]
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TRANSPORTATION: LEISURE TRAVEL & BUSINESS TRAVEL

Respondents’ preference for traveling by personal car increased by 17% for leisure travel and 10% for business

travel, while preference for traveling by airplane, bus, train, ship and rental car decreased slighty for leisure and
business travel, as shown in Exhibits 8 and 9.

EXHIBT 8: COMPARING PAST

LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR LEISURE TRAVEL TRANSPORTATION

Before the pandemic, which form(s) of transportation did you

most frequently use to get to your travel destination for leisure
travel? (select all that apply)

Ship [3%, 40
Rental car [14%, 176]

Aijrplane [44%, 554]

Personal car [24%, 298]

Bus [4%, 46] Train [11%, 137]

If you were to travel in the next 3-12 months, which form(s) of trans-

portation would you be most likely to use to get to your travel destina-
tion for leisure travel? (select all that apply)

Ship [2%

. 19%
| Rental car [13%, 134]

I/

Airplane [35%, 361]

Bus [1%, 14]

Personal car [41%, 419]
Train [7%, 76]

EXHIBT 9: COMPARING PAST

LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR BUSINESS TRAVEL TRANSPORTATION

Before the pandemic, which form(s) of transportation did you

most frequently use to get to your travel destination for busi-
ness travel? (select all that apply)

Ship [0%, 4]
Rental car [18%, 198]

Airplane [50%, 553]
plar [30%,. 933} Personal car [17%, 186]

;1‘"[3[:,?;‘5;37] If you were to travel in the next 3-12 months, which form(s) of trans-
portation would you be most likely to use to get to your travel destina-
tion for business travel? (select all that apply)

Ship [0%, 2]
Rental car [16%, 152]

Airplane [47%, 439]

Personal car [27%, 250]

Bus [1%, 9] Train [10%, 80]
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PROPERTY LOCATION: LEISURE TRAVEL & BUSINESS TRAVEL

For both business and leisure travel, respondents’ preference for staying at urban properties decreased, while
preference for staying at resort, suburban, small metro/town properties increased slightly as shown in Exhibits
10 and 11.

EXHIBT 10: COMPARING PAST (LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR LEISURE TRAVEL PROPERTY LOCATION

Before the pandemic, at what type of property location did
you most frequently stay for leisure travel?

Suburban [7%, 41]

‘Small Metro/Town [11%, 68]

Interstate/Motorway [3%, 16]
Resort [43%, 261] AIfport [1%, 4]

Urban [36%, 215]

If you were to travel in the next 3-12 months, at what type of
property location would you be most likely to stay for leisure
travel?

Suburban [10%, 57]

Small Metro/Town [20%, 117]
Resort [51%, 291]

Interstate/Motorway [3%, 19]
Alrport [1%, 5]

Urban [15%, 83]

EXHIBT 11: COMPARING PAST

Before the pandemic, at what type of property location did
you most frequently stay for business travel?

Resort [5%, 28] Suburban [9%, 56]

/ Small Metro/Town [3%, T
Interstate/Motorway [2%, 1]
Airport [4%, 24]

Urban [78%, 468]

AND FUTURE (RIGHT, N=572) PREFERENCES FOR BUSINESS TRAVEL PROPERTY LOCATION

If you were to travel in the next 3-12 months, at what type of
property location would you be most likely to stay for business
travel?

Resort [8%, 4
esart [8%, 47] Suburban [14%, 82]

Small MetrorTown [7%, 38]

A ~Interstate/Motorway [3%, 19]
- Airport [5%, 28]

Urban [63%, 356]
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IN-PERSON OR VIRTUAL MEETINGS?

Before the pandemic, 93% of respondents indicated that they attended distant business meetings in person. In
the next 3-12 months, however, 59% of respondents indicated that they are more likely to attend distant business
meetings virtually, as shown in Exhibit 12.

EXHIBT 12: COMPARING PAST (LEFT, N=605) AND FUTURE (RIGHT, N=572) PREFERENCES FOR DISTANT BUSINESS MEETINGS

Suppose you are invited to a business meeting in a distant lo-
cation in the next 3-12 months. Are you more likely to attend
the meeting in-person or virtually?

Before the pandemic, did you more frequently attend distant
business meetings in person or virtually?

Virtually [7%, 42] No preference [15%, 88]

In person [26%, 148]

In person [93%, 563] Virtually [59%, 336]

CONDITIONS FOR COMFORT

Respondents were asked to list the conditions under which they would feel comfortable staying in a hotel or
alternative accommodation, using public transportation, and attending a business meeting or professional confer-
ence. The three most common responses in order of frequency for each scenario are shown in the table in Exhibit
13. While respondents noted the importance of cleanliness in all scenarios, it was top priority for lodging accom-
modations. Masks followed by distance were at the top for public transportation, and distance followed by masks
were important for business meetings and professional conferences. For the latter, a vaccine was also an important
comfort factor.

EXHIBT 13: MOST COMMON RESPONSES WHEN LISTING CONDITIONS FOR COMFORT

Scenario Most common responses (in order of frequency)
Hotel clean, mask, protocol
Alternative accommodation clean, none, standard
Public transportation mask, distance, clean
Business meeting distance, mask, clean
Professional conference distance, mask, vaccine

SAMPLE BIAS

High-income, industry travelers are overrepresented in this sample with more than half of respondents’
most recent job having been in hospitality. This is not a limitation, however. Rather, respondents’ high likeli-
hood for future travel of all kinds, may serve as a signal to the average traveler that people in the industry, who
may be perceived as a more well-informed traveler, are confident in the measures and cleaning protocols that
the travel industry are implementing to prevent the spread of the virus. In other words, the average traveler may

view an industry person’s willingness to travel as an indication that future travel will be safe.

CONCLUSION

Respondents’ preference for virtual business meetings and using their personal car for future leisure travel
increased, while respondents” preference for staying in urban properties for future leisure and business travel
decreased. Beyond that, however, results show that travel preferences for price segments (e.g. luxury, midscale,
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upscale, etc.) and accommodation type (e.g. major brand hotels, alternative accommodations, independent hotels)
remained relatively unchanged.

Changing preferences seem closely tied to the guidance provided by the CDC (i.e. if travel is necessary, wear
amask, physically distance oneself from others, and practice frequent handwashing). Unsurpisingly, respondents
now prefer transportation (personal car), lodging properties (less urban), and meeting modes (virtual) that com-
pletely eliminate or decrease their risk of exposure to the coronavirus.

Perhaps the most promising takeaway from this survey is that the majority of respondents (95%) expect to
travel now and in the near future, and if respondents’ preferred travel companies can provide clean environments,
mask-wearing, and physical distance, they’ll positively contribute to their guests’ comfort levels until a vaccine is
available.
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