China’s Mind-Body-Spirit Market:
Projecting the Future Based on the American Experience1
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In June 2014, an almost 40-year-old Chinese zen master conducted a four-day zen retreat charging
about $6300 per person not including food and boarding. Very soon the retreat was filled to its capacity
of 100. The organizer had to announce another retreat in August to meet the public’s need. The
participants were not the rich, but mostly working professionals from all over the country. In Wuxi, two
hours’ train ride from Shanghai, the company that is responsible for China’s one of most successful
Buddhist tourist site Lingshan with a 88-meter-tall Buddha statue and its state-of-art architectures has
now invested another up to one billion USD to build a Zen town, the Smiley Bay, in order to attract the
growing number of public who is seeking a space and a way of life to nurturing their inner life. And
according to the major Chinese online bookstore dangdang.com, Running into the Unknown Self: An
Urban Mind-Body-Spirit Course by Zhang Defen ranks 11" in sales volume. All these developments
seems to indicate that a Mind-Body-Spirit industry is emerging in China and has been embraced with
enthusiasm by the Chinese public. This trend mirrors the recent trend in North America.
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We examine both the recent development of the American and Chinese mind-body-spirit related
markets, and use some insights from the more developed American market to speculate about the
future directions of the Chinese mind-body-spirit market.
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Definition of Mind-Body-Spirit
“Ep il R E XL

The West’s discovery of the eastern traditions like Buddhism, Taoism, Zen, Hinduism and yoga fostered
belief in the power of consciousness and the relationship between mind, body and spirit. This led to the
claim by Marilyn Ferguson in her book the Aquarian Conspiracy that personal and social transformation
has occurred in the 1980s towards this holistic view of human potential and the position of human
beings in the universe. “New Age” had traditionally been used to refer to this trend.
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Nowadays, Mind-Body-Spirit has been broadly adopted to replace New Age. Compared with the term
New Age, Mind-body-spirit “covers more territory: spirituality, quantum physics, personal health and all
kinds of topics that are strictly related to psychic phenomena like out of body experience, UFOs and
psychic mediumship”. Mind-body-spirit includes the revival of traditional practices that enhance holistic
wellness of individuals, like mediation, yoga, alternative healing modalities as well as information and
programs that incorporate the holistic wisdom to enhance individual powers. Scientific proof of the
impact of mediation or yoga on human wellbeing has helped the mainstream to embrace the mind-
body-spirit concept. According to the founder of a famous mind-body-spirit publisher in the U.S. Sounds
True, there are over 1500 academic studies on the effect of mindfulness or meditation*. And meditation
is going mainstream: “With doctors prescribing it and scientists swearing by it, you clearly don't need to
be a monk to meditate.”
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The American Mind-Body-Spirit Market
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3 Ferguson, Marilyn (1980). The Aquarian Conspiracy: Personal and Social Transformation in the 1980s. ). P. Tarcher
Inc.,1980

* The writer’s in person interview with Tami Simon, founder and President of Sounds True in August 2014, in the
context of rising sales of Sounds True over the past few years.

> Donna Freitas, “A New Age for Mind-Body-Spirit”, Publisher Weekly, September 4, 2006

® Strickler, Jeff, “meditation goes mainstream”, Star Tribune (Minneapolis, MN),

May 30, 2013.



In a recent article, the New York Times describes some of the motivations underlying the strong trend
towards mind, body, spirit in America:

“The booming self-help industry, not to mention the cash cow of New Age spirituality, has one message:
be authentic! Charming as American optimism may be, its 21st-century incarnation as the search for
authenticity deserves pause. The power of this new version of the American dream can be felt through
the stridency of its imperatives: Live fully! Realize yourself! Be connected! Achieve well-being!”
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In America, the mind-body-spirit industry encompasses the following categories:
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1. Yoga: There has been significant growth in yoga studios, yoga programs in normal gyms, meditation
centers, books, CDs. According to 2013 statics, the annual sales volume of yoga products in 2013 is
27 billion USD, up 87% than five years ago. People practicing yoga see an average annual increase of
20% since 2008.
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2. Alternative Healing. Includes energy healing, aromatherapy, sound healing, massage, acupuncture,
flower spirit, etc. The annual revenue of the alternative industry in the U.S. has grown 11% over the
past three years since 2011.
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3. Personal Growth and Spiritual Development: The movie and book The Secret has reaped 300
million USD in 2009 since it is publication in 2007. As a major service format for personal growth and
spirit development, life coaching has seen an increased permeation in the American society. Statics
show that the fastest growing items in American’s self-help industry is holistic retreat center (such
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as the two Chopra Centers), and training companies. The two groups saw an annual increase of 11%
in 2008.
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Mindfulness: Applied programs and consulting services adopting the contemplative and mindfulness
approaches are being incorporated into mainstream institutions such as hospitals, schools and
companies. Take the Mindfulness-based Stress Reduction program for instance, created by Dr. Jon
Kabat-Zinn in the 1970s with the Buddhist zen teaching on mindfulness to help patients dealing with
their own stress and other chronical complaints. According to a 2014 article on the Time magazine:
“The eight week training program has produced over 1,000 certified MBSR instructors who are in
nearly every state in the US and more than 30 countries.
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Psychic Insights: Application of psychic information and insights, such as crystals powers, zodiacs,
fengshui, shamanic practices, are beginning to gain the mainstream recognition with the mind-body-
spirit movement. For instance, Washington Post provided coverage of an investment banker turned
Sharman twice in 2008 and 2010, who provide spiritual counseling to his clients in addition to

. 14
“manage their money”.

' Melanie Lindner, “What People Are Still Willing To Pay For” (A 13 & & & & N4 #I ) Forbes W 35,
http://www.forbes.com/2009/01/15/self-help-industry-ent-sales-cx_ml_0115selfhelp.html
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http://www.forbes.com/2009/01/15/self-help-industry-ent-sales-cx_ml_0115selfhelp.html

 pickert K (February 2014). "The Art of Being Mindful. Finding Peace in a Stressed-Out, Digitally Dependent
Culture May Just Be a Matter of Thinking Differently". Time, 2014 Feb 3. 183 (4): 40-6.

“aura Blumenfeld, Voodoo Economics: A financial planner turns shaman to manage his clients money and their
souls, December 7,2008, Washington Post, http://www.washingtonpost.com/wp-
dyn/content/article/2008/11/25/AR2008112500938.html
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We also use Crimson Hexagon’s social media web tool Foresight to analyze public response to mind-
body-spirit trends since 2008. We used the key words “mediation” and “mindfulness” to see how the
public respond to this way of life featuring the emphasize of one’s inner life.
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Our analysis showed that the trend of meditation since 2008 went through four stages in the U.S.

BT AT M, SR S AR O XU M 2008 4 LR 28 i PO ANF B

LiiHs RYERZ (2010466 )] i) 2 RPEERIE ST (2010457 ] 42012469 )
1500 o
%E. b mﬂm.mx.mezjws.myﬁif‘o%.”uﬁgmm:. zséva;:%cq:wgzwazjcc.mmnw*t'ﬁlam .

3. ALk (20124F10 H $)20134E7 1) o FidlAk 5 15 (2013457 32014468 )])

40000 40000
10000 30000
20000
10000 I

105 %6 26 18 1623 1 B 16 24 1 8 1624 1 B 15221 8 1624 1 8 1623 1 8 1624 1 8 1623 1 8

oet wow Dec pa reo e Ape sy g "

012 00 o1 B o1 13 2013 of b dos

;;;;;;
¥ buddism and yoga

§

§

theory BB
sty £ I
¥ producs ond I

. Bl SEE SO AT B S5 by

spiritual pursuit 4 ]

1. Spiritual Seekers (before June 2010): Meditation stays in a small community of spiritual seekers.
The word meditation shows up in the context of discussion of Buddhism, Hinduism and yoga (24% of
the total messages), and in the context of individual discussions of spiritual development (46%).

!> Laura Blumenfeld, Voodoo Economics: A financial planner turns shaman to manage his clients money and their
souls, December 7,2008, Washington Post, http://www.washingtonpost.com/wp-
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2. Scientific Validation and Product Development (July 2010 to September 2012): Scientific validation
and products development introduce meditation to a broader community. More discussions of the
functionality of meditation shows up (rising from less than 1% to 13%), messages about resources
and relevant products for the public to learn and practice meditation rise from 16% to 34%. The
personal sharing of meditation as a way of daily life (rather than spiritual development) rise to 47%
from 14%.

3. Rising Commercialization (October 2012 to July 2013). In the period, discussions about products
and resources rise to 41% (from 34%) whereas information on the functionality of meditation
dropped to 7% from 13%. People continue to share vigorously about mediation in their life (47%).

4. Predominant Commercialization (July 2013 to August 2014). Most social media message are about
sales of products, such as training, events, online materials and promoting a certain teacher (73%).
The discussions on spiritual development with no commercial interest drops to almost none from
the initial 46%.
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Thus, in the US, the key trend has been toward commercialization, which is supported by a recent article
titled “meditation goes mainstream” which has pointed out that both meditation and yoga has come to
the US “as a spiritual discipline and has morphed into a form of physical fitness”
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The Chinese Mind-Body-Spirit Market
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In China, the businesses in the mind-body-spirit field is influenced to a large extend by the development
in the United States. Mind-body-spirit first came to the Chinese language in the 1980s through the

16 Strickler, Jeff, “meditation goes mainstream”, Star Tribune (Minneapolis, MN),
May 30, 2013.



translation of the Indian philosopher Krishnamurti’s. In publication, translations of American books
such as by Krishnamuti, Ekhard Tolle, Deepak Chopra are in the majority. The best selling Mind-Body-
Spirit writer Zhang Defen also grew into what she is today after her study trips and training in the U.S.
The major concepts included in her best sellers include some popular mind-body-spirit concepts in the
U.S. such as the law of attraction and miracles.
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In addition, yoga which originated in India become a popular activity after being introduced through the
US. In 2011 the first China International Mind-Body-Spirit Convention (which adopt the name of
International Yoga and Wellness Convention later) convened over 100 yoga studios in China. By 2014,
China Fit has organized four such annual events. Yoga’s popularity has risen in China over the past years.
Statistics show that in 2013 22% millionaires in China do yoga.
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Other than the influence coming from overseas, the local Chinese trend towards inner seeking and
holistic health has contribute to the rise of the mind-body-spirit industry in China. First, many
acknowledge there is a huge spiritual vacuum in China. Second, the number of people claim to have a
religious belief has increased. A comparison of the two surveys (in 2001 and 2007) on the Chinese world
view has shown, that there was an increase of 16% of respondent says that they have a religious
affiliation, almost all comes from the increase of Buddhists. The trend of building of huge Buddha and
deity status across China seems to indicate the rising public seeking for spiritual solutions. From 1996 to
2013, almost every year these is a huge Buddha or deity statue higher than 36 meters costing over one
hundred million RMB being newly build across China. The temple for Taoism has more than doubled in
China over the past 5 years. Third, life quality and holistic wellbeing are recognized by policy makers are
important elements to teach in schools other than learning knowledge, skills or socialist ethics. In 2010,
the China’s Guidelines for Mid and Long Term Education Reform included the “education in life, quality
of life and living” as a part of the guideline to be implemented across the public schools in China.
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With the Chinese public’s increasing needs for attending their inner life and seeking wellbeing beyond
material life, what is the trend of mind-body-spirit in public discussion in China? Through analysis of
China’s social media messages since 2011 with the Crimson Hexagon software we found that the trend
of the Chinese public response to the mind-body-spirit culture is different from that of the American
public. One prominent feature of the Chinese public is that commercialization played the role in
triggering the public life style change and the return to the traditional cultures, rather than the other
way round like that in the U.S.
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For instance, analysis of the Chinese key word “mediation”(Ming Xiang, and Jing Xin) on Weibo and
other Chinese social media platforms shows:
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' See Yang Fenggang, Red, Black and Grey Religions Markets in China, The Sociological Quarterly, Vol 47, No. 1

(Winter 2006), PP 93-122.
2 Rodeny Stark and Eric Liu, The Religious Awakening in China, Review of Religious Research, Vol 52, No. 3, March 2011, PP 282-296

2*Summarized based on HHi: “ift HETiE 2 3)”, http://www.21ccom.net/articles/zgyj/gqmq/article_2012061361792.html
IR IRIE KR R PEE AN EREE (ERbiR) 2012 4 04 H 16 H
http://www.ftchinese.com/story/001044104
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1. Predominant Commercialization (Before January 2013) (the database has only Chinese data
after 2010) The commercial information of the products and resources of mind-body-spirit takes
the majority (60%), the discussion of the functionality of mediation takes 14%.

2. Life Style Sharing (March 2013 to September 2013), individual life style sharing rise to 45%
(from 14%), commercial information dropped to 12% (from 60%). Meanwhile, discussions about
the traditional cultures and spiritual development state to increase.

3. Predominant Traditional Culture (September 2013 to August 2014), discussions about the
traditional cultures rises to 68% (from 26% in the last period). The rest aspects all drop to below
10%.
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Combining a collection of key words related to the mind-body-spirit culture to conduct the analysis
shows a similar trend. Since August 2011, the Chines public’s response to the topics related to
meditation, yoga, spiritual development, personal growth and mind-body-spirit in general can be
divided into four stages
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1. Predominant Commercialization (August 2011 to October 2011) Major discussions are about
products like yoga and other relevant mind-body-spirit events 66%

2. Predominant Life Style Sharing (November 2011 to April 2013). Individual sharing of their life
style takes up the majority volume (83%)

3. Rising Traditional Culture and Rising Commercialization (May 2013 to February 2014)
Attention to topics in traditional cultures rose prominently (from close to 0 to 19%), information
related to products and resources start to rise to about 50%.

4. Predominant Commercialization (March to August 2014) Product information continue to rise
to 63%, while the attention to traditional culture remains the same 19%m individual sharing of
their life style drops to below 10%.
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The difference of these two analysis shows that China has not seen many commercial products
surrounding meditation, but commercialization of other aspects is pretty sensitive to the market
needs.
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The Future of China’s Mind-Body-Spirit Market
Hh [ B0 R T R ROk

Does the Chinese public’s increased attention to the mind-body-spirit related topics in social
media directly lead to more commercial activities? With the American experiences as a reference,
especially the trend of commercialization in mind-body-spirit subjects, we have the following
predictions:
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1) China’s mind-body-spirit industry will grow in the terms of market volume. As having been
validated by the trend shown in the analysis of a collection of key words combined together, commercial
messages are taking up the majority of all related social media messages (not even counting the Wechat
which has become a key marketing tools). This trend is parallel to that in the U.S. (see graph #).

As mentioned before, there are “hundreds of millions of potential religions consumers (in China).
Perhaps many of them have unmet religions needs, or are waiting to be awakened”. This creates huge
potential market for informatics and products related to the path towards the essences of human being
as an integrated being of mind, body, spirit. In light of American experiences, we predict continued
business increase in China related to yoga, mind-body-spirit training, books and audio video products,
and alternative healing.
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2) There will be a bigger diversity in business model in the field of mind-body-spirit. The commercial
activities shown up the existing social media include training events, book sales, accessory sales like
yoga mat, retreats, tours, broadcasts, yoga activities. Compared with the mind-body-spirit industry in
the U.S., the Chinese industry still looks more like in its preliminary stage. As the field further develop,
the intermediary and service sector will emerge to expand the business diversity, such as the conveners
(like holding events like the Wisdom 2.0 Conference or the Wake Up Festival or business conventions),
the evaluators (like the ranking business or certifying authority), the platforms (like the portal websites

26 Yang Fenggang, Red, Black and Grey Religions Markets in China, The Sociological Quarterly, Vol 47, No. 1 (Winter
2006), PP 93-122.
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or comprehensive retreat and training centers like the Chopra Center, the Omega Center or Kripalu
Center in the U.S), business suppliers (such as meditation accessory special producers, essence oil
producers), or professional training facilities or the train-the-trainer businesses.

B2, PTESHOLRMRNBELEXBEBRROES. Hil, EHZEEREE

I RDIE SR AN T2 B AR . Bamin il R B B8 . IRAT.
I EimiEsh.  HREDER SO RS, o E SO RSN BEEXA
St R R, Ko B B0 RS o FR ST R T Bl (AR
2.0 gy, WEETTXFERMLEE WS , WRE (& k. TARiFE LD

T EVENLR Chngl s H el G B TR B Oy BRI AP L BB B P Lo I A (1453
G LREFRESREIFL) . HAEMNE . BUERRITSIN . BlmeE =ik,

3) Traditional Chinese approaches to holistic wellbeing such as Chinese medicine or Taiji will see
further rival, though Qigong will depend on the government’s control. The social media research
indicated increasing interest in China’s traditional culture in the context of mind-body-spirit. With the
increasing commercialization inspired by the business models from the U.S., such as healing centers,
classes and retreat, it can be predicted that Chinese traditional holistic approaches like taiji and Chinese
medicine will be more accessible to the public as a way of life. In the current limited social media data
analysis (during 2011 to 2014), we did not identify prominent trend of rise of Taiji or Chinese medicine
related discussions.

F=, WHEESEXHUHEREABENANNBZUPFERRKAIRERRFEAR,
XS ThE B FEBR T BUR BUR . A3 AR B i o Bl 48 & 0 R B
TR EL G IR . BEETESEE A (AT @ rpaL . BIRMETEED
KRB E B0 RIS A E— B kAl wT AT AL g N BRI R
ARRH R 5 ] e 2 B P 5 1 O3 AN T 5 DR SR [RIVAE, 0 52 B R Bk 22 i 1
KVE, FHRBRBR RN R AR T S A& 7 2. (HAETE H ATA PR b 52 AR AE B
FEE (2011-2014 ) FRATE A B BIAH A 3G B 19847 18 1 B B

Qigong a form of holistic healing approach originated from Chinese traditional culture, thatis
“comparable to New Age, religions, occults, yoga or clients and audience cults” has a different story.
The 1999 Legislative Resolution on Banning Heretic Cults that bans Falun Gong and other 16 major
Qigong groups. However, immediately following the ban, the General Administration of Sports in China
propagated a Temporary Rule of Administration on Health-Oriented Qigong, allowing Qigong practice in
the name of health after being sanctified by this Administration?’. Then in 2006, this Administration
issued the Regulation on Health Oriented Qigong, which stipulates that any types of practices of Qigong
should get approved first by the Administration, and groups or facilities teaching and practicing Qigong
should get the approval of the Administration. This regulation has complicated the teaching and
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spreading of Qigong, and to a certain extend may put a constraint on commercialization of Qigong.
Whereas in the US, Qigong has been recognized as an alternative healing practice. In the annual Wake
Up Festival, a comprehensive retreat event, the teaching and experiencing Qigong has been on the
regular agenda.

A% SR R — A T e N T &7 3, (HR RS SRE. MREIR,
B B KT S LAt b (52 A LA 28, B A ANl dig . 1999 4R C T AR FE AL L. B A
IR BEOENRGE RATZ G, 16 A FERINH LR D4R E" . B, 2000 4 E 4
A @S RIEHEATINE . SRR ST, dEZEFERANER, FREBUFIL
SE MR AE LAME BRSSO . 45T RAE 2006 SEAAT g & I B ME", HUEAEF
[TIR A HR 6205 S BURF HETE TR 2R S M 13 P th b G RTARAGVF 7T o XTI SE
A BAR ML AE AT B Ak, 12— @R R D pb A4k . mERE, [hegm
NEARFT T — M2 28 E . E£FFE - ENGEE S O0R KRS BT b, RIS MRS

AN

4) China will see more research examining the effect of the holistic approaches on human wellbeing.
They will be either delivered by mind-body-spirit services or businesses as a marketing approach
through translation or sponsorship, or as an academia’s response to the rising public interest in the
mind-body-spirit approaches.

B, PEEHABEREL ZRFARRF LREANBEW TR ZaliH b5
RAFAEA—FEH T B, BB B E TN, EWBER AT B B AT XK
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5) China will see increased international exchanges in this area. The growing market in China will push
the industry and entrepreneurs in China to introduce resources from overseas such as the U.S. where
the mind-body-spirit is more mature. There will be increased foreign teachers, books and media
resources as well as related products being introduced to the Chinese market. Overseas study tours or
retreats will be on the rise too considering the Chinese public’s increased ability to pay internationally.

B, PEHBEESLCRIBAELHERTREGE.  BLALEE SRR b EL A
TN T TZITR S RIRSS SRR B, Mgl E A, 5K 5B E I B0 ROV
KIS E R RS G o E AR E B 2 & G BRI EI . 5
[l 2 AR [ PR ST RE TG 5. AT 2 B BB IR E th 2 B ETHE S

Overall, our belief is that China’s mind-body-spirit market will lead to the rival of some Chinese
traditional approaches, combined with foreign business models. In addition a set of new, diversified
mind-body-spirit approaches have originated from different world cultures will introduce new ideas and
practices to China. The effective development of the mind-body-spirit industry in China hinges on the

28 Yang Fenggang, Red, Black and Grey Religions Markets in China, The Sociological Quarterly, Vol 47, No. 1 (Winter
2006), PP 93-122.
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recognition, participation and adoption of the mainstream and furthermore, the attitude of the
government is crucial to a prosperous mind-body-spirit market in China.
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