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School of Business and 
Public Administration

IN RECENT YEARS it has become increasingly apparent that the 
processes o£ administration have basic similarities in business, in 

government, and in other large-scale organizations. Knowledge of ad
ministration acquired in one field is in considerable measure applicable 
to the others. Problems unanswered in one are apt to trouble the 
others. It is the principal purpose of the Cornell School of Business 
and Public Administration to give professional training to men and 
women who seek an understanding of administration in its broadest 
sense and who want to enter private business, the government service, 
or other fields of large-scale institutional management. In providing 
this training, the faculty of the School endeavors to impart the features 
of administration which are common to all such enterprises and also 
to offer the more specialized materials which are necessarily peculiar to 
the particular public or private organizations with which they are con
cerned. In short, the School is dedicated to the purpose of providing 
the student with a body of knowledge which will be useful to him wher
ever he enters the administrative process and at the same time to equip 
him with the particular training which he may require in business or 
in the government service.

Graduates may anticipate careers as independent businessmen or 
with established concerns engaged in a wide range of trade, industry, 
or finance. Graduates who have concentrated in Public Administration 
may enter government or international service as administrative spe
cialists, economists, or trade analysts. Both private business and gov
ernment agencies need increasingly the services of persons who can 
function usefully in either field. The School will attempt to train 
persons who, as they gain experience, will develop into genuine leaders, 
persons who grow into careers instead of men and women who merely 
hold jobs. Real effort has been made and will continue to be made to 
provide a curriculum which develops: (1) the student’s knowledge of 
the problems and operating methods of business and government; (2) 
his knowledge of the sources of information upon which sound de
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cisions must be based and his skill in the use of the techniques for 
assembling and interpreting such information; (3) his capacity and his 
own confidence in his capacity for making sound decisions in associ
ation with other persons; and (4) a sense of professional responsibility 
toward the social consequences of his actions.

REQUIREMENTS FOR ADMISSION
Admission to the work of the first year of the School of Business and 

Public Administration is open to Cornell students: (1) who have com
pleted at least three years’ work in one of the University’s undergradu
ate schools or colleges, (2) who have arranged with their undergradu
ate school or college to accept the first year’s work in the School of 
Business and Public Administration in satisfaction of all remaining 
requirements for the student’s baccalaureate degree, and (3) who have 
been accepted by the School. Having received that degree, the student 
may then obtain the Master of Business Administration or Master of 
Public Administration degree by completing the second year’s work 
in the School.

Students who have done their undergraduate work away from Cor
nell must obtain the baccalaureate degree before entering the School 
of Business and Public Administration unless they can arrange with 
their undergraduate college to accept the first year’s work in the School 
of Business and Public Administration as credit for the senior year in 
their undergraduate college.

The School of Business and Public Administration does not give 
course credits for undergraduate work done elsewhere. It does, how
ever, permit students to substitute electives for required courses when 
the work of the required course has been substantially covered else
where. The professor in charge of the required course will pass upon  
all such requests for the privilege of substitution.

Cornell students are expected to arrange with their college offices for 
approval of double registration when applying for admission to the 
School of Business and Public Administration. It is the student’s obli
gation to be sure that he will qualify for his appropriate Bachelor’s 
degree if he completes successfully the first year’s work in the School 
of Business and Public Administration.

T he School will give predominant weight to the quality of an ap
plicant’s previous academic record rather than to particular courses 
which he has taken. However, students who plan to enter the School 
are expected to include in their undergraduate programs basic courses 
in economics and American government. Students who intend to
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specialize in Public Administration should try to include courses in 
political science in their undergraduate programs prior to entering 
the School. T he School will expect its students to have and to maintain 
a command of good oral and written English.

Admission application forms may be obtained from the Secretary, 
School of Business and Public Administration, McGraw Hall, Cornell 
University, Ithaca, New York. They should be filled out carefully and 
completely and returned to the Secretary. Applications for the aca
demic year 1951-52 should be filed by June 1, 1951. W hile the School 
will receive applications after June 1, 1951, most available places may 
be filled prior to that date. Consequently, applicants should file ap
plications as early as possible. New students will be admitted to the 
School only once a year — in the term beginning in September. Ap
plications will be passed upon promptly and will either be accepted, 
rejected, or deferred for further consideration. Applicants who have 
been either accepted or rejected will be notified promptly. Deferred 
applicants will be informed as to the approximate date of a final de
cision on their applications.

DEGREES CONFERRED
T he School of Business and Public Administration confers two de

grees, the Master of Business Administration and the Master of Public 
Administration. T he principal divergence in the courses of study 
occurs in the work of the second year. Consequently, although every 
student must indicate, upon entering the School, for which degree 
he is a candidate, it is possible to switch to candidacy for the other 
degree at the beginning of the second year in the School.

Candidates for either degree must complete courses carrying a m ini
mum of 60 credit hours in the School in order to qualify for the degree.

Degree with Honors: The School of Business and Public Admin
istration confers the degrees of Master of Business Administration 
and Master of Public Administration with Honors upon a limited  
number of students. The attainment of one of these degrees indicates 
not only excellence in course work, but also a broad knowledge of both 
business and public administration in general and an ability to inte
grate effectively the materials of the separate courses.

T o become a candidate for honors a student must have at the be
ginning of his fourth term: (1) a scholastic average in his approved 
courses of 85 or better; and (2) the approval of the faculty.

T o receive honors a candidate must pass two examinations as fol
lows: (1) a general written examination to be taken simultaneously by
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all candidates for honors and to be given not less than three weeks 
before the beginning of the final examination period; (2) an individual 
oral examination before the faculty, to be given after the written ex
amination but before the commencement of the final examination  
period.

Students who successfully pass these examinations are excused from 
the regular course final examinations.

Applicants for honors should inform the chairman of the committee 
on honors degrees, Professor John G. B. Hutchins, of their desire to 
be candidates not later than April 1.

REGISTRATION
Students who have been accepted for admission in the fall term, 

1951-52, should report to Barton Hall for registration on September 
17, 1951. Immediately thereafter, students should report to the Dean’s 
Office, 106 McGraw Hall, for assignment to classes.

Students who are registering at Cornell for the first time must (1) 
make a deposit of $30, and (2) present a certificate of vaccination 
against smallpox to the Secretary by August 1.

The Deposit: Of the $30 deposit, $12 w ill constitute a guaranty fund 
which all students must maintain and which will be refunded upon 
graduation or permanent withdrawal, less any indebtedness to the U ni
versity. If a candidate withdraws within 30 days of his deposit, his 
deposit will be refunded. No refund is made to an applicant who 
withdraws after said 30 days.

Students who have previously matriculated at Cornell and who 
have for any reason received a refund of the $12 guaranty fund must 
redeposit it on or before registration day of their first term in the 
School.

Photographs: On or before October 1, every new student must sup
ply the School with a small photograph of himself for the School’s 
records.

TUITIO N AND FEES
Tuition and fees in the School of Business and Public Administra

tion for each term (there are two terms of sixteen weeks each in the 
normal academic year) are as follows:

T uition  ......................................................................................$300.00
College and University General F ee.................................  40.00

$340.00
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In addition to these term fees, new students must pay the $30 deposit 
as explained previously under “Registration.”

A graduation fee of $10 must be paid not less than ten days before 
a degree is to be conferred.

For additional information about rules of payment and living costs 
at Cornell, consult the General Information booklet published by the 
University.

STUDENT AID
SCHOLARSHIPS: Through the generosity of The Grolier Society, 
educational publishers, its president, Mr. Fred P. Murphy, and its 
vice-president, Mr. Claude C. Harding, the School offers a number of 
scholarships paying from $200 to $500 a year to students showing 
genuine academic promise and financial need. From year to year, the 
School hopes to be able to offer additional scholarships of this same 
general sort.

Application forms for scholarships may be obtained from the Secre
tary, School of Business and Public Administration, Cornell University, 
Ithaca, New York.
UNIVERSITY LOAN FUNDS: Students who have been in residence 
and in good standing for at least two terms are eligible to borrow 
money from student loan funds. Preference is given to applicants who 
have a high scholastic standing and who are within a year or two of 
graduation. T he Dean of Men and Dean of Women receive applica
tions for aid from the loan funds.
JOB PLACEMENT: The School maintains a job placement service. 
It will make every effort to assist its graduates to find suitable employ
ment for themselves.

GENERAL INFORMATION
War veterans who plan to attend Cornell under the benefit pro

visions of Public Law 16 or Public Law 346 as amended (the so-called
G. I. Bill) should take up all matters pertaining to qualifying for such 
benefits with the Office of Veterans Education, Cornell University, 
Ithaca, New York.
HOUSING: All requests for information about rooms for single stu
dents and housekeeping accommodations for married students should 
be addressed to Manager, Residential Halls, Cornell University, Ithaca, 
New York.
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Consult the General Information booklet for other information  
about the University. It may be obtained from Cornell University 
Official Publication, Administration Building, Ithaca, New York.
HEALTH SERVICES AND MEDICAL CARE: These services are 
centered in the University Clinic or out-patient department and in 
the Cornell Infirmary or hospital. Students are entitled to unlim ited  
visits at the Clinic; laboratory and X-ray examinations indicated for 
diagnosis and treatment; hospitalization in the Infirmary with medical 
care for a maximum of 14 days each term and emergency surgical care. 
The cost for these services is included in the College and University 
general fee. For further details, including charges for special services, 
see the General Information booklet.

The following health requirements for entering graduate students 
have been adopted by the Board of Trustees of Cornell University. 
The Board has also ruled that failure to fulfill these requirements 
will result in a recommendation to the Registrar that the student be 
denied the privilege of registering the following term.

(1) Vaccination against smallpox. A satisfactory certificate of vac
cination against smallpox must be filed with the Secretary of the 
School before registration. It will be accepted as satisfactory only if 
it certifies that within the last five years a successful vaccination has 
been performed or three unsuccessful vaccination attempts have been 
made. Students who are attending the University with the aid of the 
benefits provided under Public Law 16 or Public Law 346 as amended 
(the so-called G.I. Bill) do not have to present the certificate of vac
cination referred to above.

(2) Health history. Personal health record forms will be sent to 
graduate students accepted for admission. Students are requested to 
answer all questions and return the forms promptly to the Secretary 
of the School.

(3) Chest X-ray film for permanent file at the Infirmary. This chest 
film may be made by a private physician within a month of entrance 
and presented to the Clinical Director at the time of registration; other
wise a chest radiograph will be made during the orientation period or 
registration week. A charge of $2.00 for making this radiograph is 
included in the matriculation fee. W hen a student has been away from 
the University for any reason for a year or more, he must have another 
X-ray upon re-entrance, for which he will be billed.
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SUMMER EMPLOYMENT
During the summer between the first and second school year, all 

students are expected to utilize their time in a way which will further 
their professional development. This may be done: (1) by finding 
summer employment of an appropriate sort; (2) by taking approved 
summer courses at Cornell or elsewhere; or (3) by a planned program 
of summer travel.

All second-year students must file a report with the School not later 
than October 15, explaining in detail how the summer was spent and 
what benefit the student believes he obtained from his experience. 
This report will become an important part of the student’s personnel 
record.

Students are expected to find their own summer employment. T he  
School, however, will assist them in doing so.



Courses of Study
THE FIRST YEAR

In keeping with the basic assumption that business administration 
and public administration have more common elements than differ
ences, the School has planned its curriculum so that it represents, first, 
an emphasis upon a common core of courses which all students are 
required to include in their first-year program; and, second, an em
phasis in all the courses in the School upon the interrelationships be
tween the management of business and the administration of public 
activities.

The courses making up the core of work required of all students in 
the first year are:

1st term 2nd term
100-101. Administration, and Personnel

Administration .......................................  3 3
110-111. Principles of A cco u n tin g ......................  3 3

130. Analytical Economics ............................. 3
140. Finance ....................................................... 4
170. Statistics ....................................................  4

In addition to the above courses, candidates for the M.B.A. degree 
must take Marketing (160-161), unless they arrange to defer taking it 
until the second year. (Ordinarily this privilege of deferring Marketing 
is restricted to students planning to take the concentration in Profes
sional Accounting.)

Students who, before entering the School, have had courses substan
tially equivalent to any of the required courses listed above may be 
allowed to substitute electives therefor. Actually the School expects 
that many applicants will have taken courses equivalent to 110-111 
(Principles of Accounting), 130 (Analytical Economics), or 170 (Sta
tistics) before entrance so that other courses can be elected. New stu
dents who want to substitute electives for such required courses are 
expected to supply official descriptions of equivalent courses previously 
taken elsewhere.

In addition to the required core of courses (or their substitutes), 
students will elect courses with the approval of their advisers, bringing

12
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their program normally to 15 or 16 hours a term. In special cases, 
students may be permitted to carry as many as 19 hours a term.

THE SECOND YEAR
During the second year, the student must complete the requirements 

of a concentration plus approved elective hours sufficient to fill out 
the minimum of 60 semester hours required for graduation.

TH E MASTER OF BUSINESS ADM INISTRATION DEGREE
Concentrations for this degree are: Accounting, Finance, Business 

Management, Marketing, Personnel Relations, and Special. T he objec
tives and requirements of these concentrations are described below.
Accounting (Master of Business Administration degree)

A student may pursue either of two Accounting concentrations de
pending on his vocational aim. The first may be designated General 
and is designed to fit the student for a position in the accounting 
department of a business or a governmental agency; the second, the 
Professional, is designed to prepare the student for a career in public 
accounting and fulfills the academic requirements for the Certified 
Public Accountant certificate in New York State.

T he General Accounting concentration is flexible, depending on the 
student’s preparation prior to entering the School and his proposed 
vocational objective. A student electing the General Accounting con
centration must fulfill the following requirements in Accounting plus 
all other School requirements:

1. Complete the following courses:
(a) 212. Internal Control and Budgeting
(b) 210. Cost Accounting

2. Complete 6 additional hours of accounting work to be selected 
from the following courses:

(a) 112. Advanced Accounting
(b) 113. Advanced Accounting
(c) 214. T ax Accounting
(d) 215. Financial Accounting
(e) 216. Auditing Procedure

A student who plans to fulfill the academic requirements for the 
Certified Public Accountant certificate must pursue the following pro
gram of courses in addition to Courses 112 and 113—Advanced Ac
counting:
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1st term, 2nd term

210. Cost A ccou n tin g .......................................... 3
212. Internal Control and Budgeting  3
214. T ax Accounting ......................................  3
216. Auditing Procedure ...............................  3

230-231. Business Policy and the Public Interest 3 3
250. Advanced Business L a w ........................... 3

Students who plan to take the second-year Professional Accounting 
concentration (described above) are advised to complete a year’s work 
in accounting, where possible, before entering the School. It is possible 
to complete the work of the Professional Accounting concentration 
without such a pre-entrance accounting course, but this requires a very 
rigid schedule during the student’s two years in the School. Conse
quently, a one year’s pre-entrance course in accounting is desirable for 
such students. Moreover, if they have not received credit for at least 
3 semester hours of work in the general field of finance before entering 
the School, they must take 3 hours’ work in finance beyond the 4-hour 
first-year required course. They must also take the 6-hour course in 
Legal Problems of Business (Courses 150-151), which other students 
need not take until the second year. Consequently, students must 
decide at the beginning of their first year whether they wish to take 
the special Professional Accounting concentration. Otherwise they will 
have to spend an additional year in the School to complete the re
quired work. In special cases, accounting students may be allowed to 
substitute other courses for Courses 230-231.
Finance (Master of Business Administration degree)

The administration of the financial affairs of business plays a criti
cally important role in business management. It is essential, therefore, 
that the student of business possess a broad understanding of the func
tion of finance in business, its mechanisms, and the operation of the 
financial system which has been evolved to serve the needs of the 
business community.

The program in Finance presents an integrated treatment of the 
operational aspects of business and investment finance, the functions 
of financial institutions and capital markets, and the basic economic 
and legal framework of financial organization. It is designed to meet 
the needs of students who look forward to specialized careers in the 
financial management of business and to careers in commercial, sav
ings, and investment banking, financial counseling, and investment
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management. In the area of public administration the program should 
be especially helpful to those planning careers in the government serv
ice, intending to specialize in fiscal administration or in the work of 
state and federal administrative agencies.

The requirements for the Finance concentration include the courses 
listed below. By inclusion of electives in other areas of instruction, 
greater emphasis may be placed on certain specialized phases of the 
subject. Tax Accounting is strongly urged for students interested in 
investment analysis and management.

1st term 2nd term
150-151. Legal Problems of B u sin ess................... 3 3

215. Financial A cco u n tin g ................................  3
230-231. Business Policy and the Public Interest 3 3

240. Analysis of American In d ustries  3
243. Financial Management .............................  3
244. Investment Management .......................  3

Business Management (Master of Business Administration degree)
The program in Business Management is offered in recognition of 

the high premium which modern business places upon the skills of 
organizing, planning, coordinating, directing, supervising, analyzing, 
and evaluating. T he growth in size of business enterprises, their com
plexity and specialization, the necessity for rapid and continuous 
adaptation in policies and methods, the recent trends toward decen
tralization in both decision making and in operations — all place new 
emphasis upon the over-all knowledge and skills and upon the staff 
activities assisting in coordination and control. The concentration in 
Business Management will stress the administrative process as such, 
particularly in its policy-making and in its unifying and coordinating 
functions.

The Business Management program is arranged to meet the needs 
of those students who look toward general rather than specialized 
careers, those who expect to operate businesses of their own, and those 
who are interested in such positions as staff assistants, management 
consultants, general supervisors. The program is also designed for 
those students who prefer not to choose a field of specialization but 
to prepare themselves through fundamental training to assume re
sponsibility and leadership in whatever business field they later find 
opportunities.
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1st term 2nd term
230-231. Business Policy and the Public Interest 3 3
150-151. Legal Problems of B u sin ess .................  3 3

200. Problems in Business Administration. . 3
202. Human Relations in A dm inistration.. 3

Production M an agem ent........................  3
(Engineering 3261, Industrial Engineering)

Marketing (Master of Business Administration degree)
T he productive capacity of the United States has increased enor

mously during the past decade and more. Utilization of this capacity 
in  the production of peacetime merchandise to meet domestic and 
foreign requirements will necessitate more careful study of existing 
and potential markets than ever before. Sales organizations must be 
rebuilt, comprehensive programs of market research developed, and 
provision made for the maintenance of satisfactory manufacturer- 
distributor relationships before effective marketing practices can be 
carried out.

The Marketing concentration has been designed for students plan
ning to accept positions in sales organizations, market research agen
cies, retail and wholesale establishments, and other forms of distrib
utive effort. Emphasis is placed upon the appraisal of current develop
ments in the field, the increasingly close relationship between business 
and government in the field of marketing activities, and the need for 
revising policies and methods to meet changing conditions.

1st term 2nd term 
230-231. Business Policy and the Public Interest 3 3
150-151. Legal Problems of B u sin ess   3 3

261. *Problems in Sales M an agem ent  3
262. Marketing Research .................................  3
263. *Retail Distribution ...................................  3
264. * Advertising M anagem ent........................  3
269. Marketing S em in a r ...................................  3

*Only two of these three courses are required.
Personnel Relations (Master of Business Administration degree)

This concentration in Personnel Relations is designed for students 
who are interested in the new policies and methods developed by busi
ness and public agencies for dealing with the people who work for 
them. T he selection, compensation, and training of personnel and the
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development of manpower resources is one of the most important and 
most difficult tasks of the modern manager. The personnel function 
in all large private enterprises now requires the skill of a professional 
staff. Personnel managers and their assistants have steadily acquired 
higher status and broader influence as labor costs, labor relations, and 
the problems of maximizing production through improvement of mo
rale and motivation have become more important concerns of manage
ment.

Students who choose this concentration may expect to find careers 
as personnel officers in business organizations, as personnel consultants, 
or as personnel specialists in research agencies or in trade and profes
sional associations.

The requirements for this concentration can be fulfilled by a pro
gram of courses which includes the following:

1st term 2nd term 
230-231. Business Policy and the Public Interest 3 3
150-151. Legal Problems of B u sin ess.....................  3 3

202. Human Relations in Administration. . 3
203. Seminar in Personnel Adm inistration. . 3 

Collective Bargaining (given in the
School of Industrial and Labor Rela
tions or the Department of Economics 
in the College of Arts and Sciences). . . .  3 3

The remaining courses necessary for the degree may be selected, with  
the approval of the faculty adviser, from among the course offerings of 
the School and from the wide range of appropriate graduate and pro
fessional courses offered in other divisions of the University. Courses 
are available in labor union history and administration, industrial 
education, labor market economics, industrial psychology, various as
pects of collective bargaining, social security, wage and salary admin
istration, job analysis, etc.
Special (Master of Business Administration degree)

In appropriate circumstances, the second-year student will be per
mitted to complete Special concentrations consisting of Courses 150-151 
(Legal Problems of Business) and Courses 230-231 (Business Policy 
and the Public Interest) plus 18 hours of work approved by the stu
dent’s adviser and the Dean. Such a Special concentration might, for 
example, be worked out in Transportation.
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THE MASTER OF PUBLIC ADM INISTRATION DEGREE
The School’s program in Public Administration is based upon the 

central role of government in modern life, the rise of the career public 
service, and the increasing demand for trained public managers. Em
phasis in training is upon the managerial role in public administration, 
upon the manager’s task in policy making and in the management 
process, and upon the special problems and methods of the public 
agencies concerned with regulating, or participating in, the activities 
of the business community. The program is intended for students who 
aspire to international, federal, state, or local government careers or 
who plan to work with private enterprises or business groups in the 
management of their relations with government.

In view of the fact that the public service draws upon many profes
sions, including law, engineering, public health, public welfare, agri
culture, penology, and medicine, it is expected that students will come 
to the School with varying degrees of preparation and background in 
government and its administration. Because candidates from all these 
fields, as well as those with more general training, are encouraged to 
enroll, a particular effort is made to devise individual programs for 
each of the students. Since the School’s enrollment is intentionally 
limited, it is possible to provide this specialized attention.

As in the case of those who seek the Master of Business Administra
tion degree, so also with those who prefer the Master of Public Admin
istration degree, it is possible to obtain specialized work in most of 
the processes of administration, personnel, and finance fields which are 
taught in this School as applicable to both public and private enter
prises. Concentrations are particularly encouraged in international 
administration, in personnel relations, and in other areas according to 
the specialized need of the student.

The core of courses from which these individualized student concen
trations are prepared includes the following:

204. National Administration and Public Policy
205. State Administration
208. Comparative Public Administration
209. Overseas Administration
207. International Administration

Local Administration
Seminar in Public Administration (Government 286)

230. Business Policy and the Public Interest
231. Business Policy and the Public Interest
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Governmental Budgeting
Public Finance (Agricultural Economics 138)
Federal Public Finance (Economics 502)
T he American Presidency (Government 216)



Description of Courses
In  addition to the courses listed below, many appropriate courses given in other 

divisions of the University are open to students in the School. T he wide range of 
work offered at Cornell University makes it possible for students in  the School to 
elect courses bearing directly on special areas of student interest such as Economics, 
Government, Labor Relations, Production Management, Agricultural Problems, and 
Food and Nutrition.

ADM INISTRATIVE PROCESS
100. IN T R O D U C T IO N  TO A D M IN IST R A T IO N .  First term. Credit three hours. 
Mr. Litchfield.

Study of the principles, processes, and practices of adm inistration common to 
governmental, business, and other large-scale enterprises. Prim ary emphasis is placed 
upon formal and informal organization, policy formulation, planning, the instru
m entalities of control, decision making, direction, and responsibility. Instruction is 
by means of both descriptive materials and case studies. T h e course provides a com
mon body of knowledge and concepts upon which the more specialized courses in 
business and public adm inistration are based.
200. PROBLEMS IN  BUSINESS A D M IN IST R A T IO N .  First term. Credit three 
hours. Mr. Duncan.

This course is designed, through the use of the case m ethod, to acquaint the 
student with major executive problems in various industries and with responsi
bilities of top management in connection therewith. In  this process, training is 
provided in the diagnosis of current problems and in  the form ulation of sound 
administrative policies and practices. Im portan t topics considered include: sizing up 
a company’s situation; defining objectives; building and m aintaining an adm inistra
tive organization to carry out plans; and reappraising objectives and policies in the 
light of changing conditions. Prerequisite: Courses 100 and 101.
201. PROBLEMS IN  PUBLIC A D M IN IST R A T IO N .  First term. Credit three hours. 
Mr. Hoslett.

T he purpose of this course is to develop an understanding of and point of view 
toward some of the major problems of the public adm inistrator. This is done 
through the study of descriptive materials and the analysis of cases illustrating a 
num ber of central problems, including staff-line relationships, headquarters-field 
relationships, coordination of interagency programs, administrative-legislative re la
tionships, and protection of the public interest. Prerequisite: Courses 100 and 101 or 
a basic course in administration.
PRO DU CTION M A N A G E M E N T  (Engineering 3261, Industrial Engineering). Sec
ond term. Credit three hours.

A course that integrates the several fields of engineering in which a knowledge
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of machine design, materials, and production tools and processes are utilized to 
determine correct m anufacturing methods and their proper sequence. T he labora
tory work consists of related problems covering such topics as methods engineering, 
principles of engineering economy, including economic lot size, materials handling, 
plant layout, production control, and the production analysis of various manufac
tured products.

PERSONNEL AND HUMAN RELATIONS
101. IN T R O D U C T IO N  TO PERSONNEL A D M IN IST R A T IO N .  Second term. Cred
it three hours. Mr. Hoslett.

A study of the adm inistration of personnel policies in business and public or
ganizations. Various approaches to the management of the personnel function are 
studied; emphasis is given to the concept of personnel work as staff assistance to 
operating officials. A ttention is given to the tools available to the personnel ad
ministrator in form ulating policy, in approaching policy-centered and person- 
centered problems, and in m aintaining organizational equilibrium . Formal person
nel methods and techniques are studied, in part through case analysis. Readings, 
discussions, reports, and practice sessions in the application of techniques.
202. H U M A N  R E L A T IO N S IN  AD M IN IST R A T IO N .  First term. Credit three hours. 
Mr. Hoslett.

T he whole range of administrative activity in terms of the hum an relationships 
involved is dealt with in this course. T he hum an relations aspects of problems in 
formal and informal organization, communication and participation, introduction 
of technological changes, use of control systems, development of understanding and 
cooperation, etc., are examined through the medium of cases. T he cases involve 
the relationships of worker and worker, worker and supervisor, supervisor and 
supervisor, staff and line officials, and top and middle management. Prerequisite: 
Courses 100 and 101.
203. SEMINAR IN  PERSONNEL A D M IN IST R A T IO N .  Second term. Credit three 
hours. Mr. Hoslett.

Intensive study on the seminar basis is given to areas of special current interest 
in personnel administration. Subject m atter varies from year to year but may include 
such subjects as executive development, supervisory development, methods of 
facilitating individual adjustm ent, analysis of selected personnel techniques, etc. 
Prerequisite: Courses 100 and 101.
COLLECTIVE BARGAINING.  (Appropriate courses in the College of Arts and 
Sciences or the School of Industrial and Labor Relations.)

ACCOUNTING
110. PRINCIPLES OF ACCOUNTING.  First term. Credit three hours. Mr. Childs.

Functions of accounting; problems of valuation; principles underlying and tech
niques of recording business transactions; adjusting and closing procedures; state
ment construction and analysis; system of internal control; use of machines; appli
cations to small business.
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111. PRINCIPLES OF ACCOUNTING.  Second term. Credit three hours. Mr. Childs.

Accounting for financial and operational control — budgeting, statistical devices, 
an d  internal reports; special procedures in accounting for partnerships, corporations, 
an d  m ulti-unit enterprises; accounts of a m anufacturing business — materials, labor 
and burden control; special procedures in fund accounting for governments and 
institutions; m anufacturing case. Prerequisite: Accounting 110.
112- ADVANCED ACCOUNTING.  First term. Credit three hours. Mr. Shannon.

Problems of income determ ination and allocation; the admission, valuation, and 
presentation of each typical asset and equity element in  a balance sheet and the 
related revenue and expense aspects; analysis and interpretation of financial state
ments according to varying philosophies; special topics — sinking funds, special re
serves, and operating schedules. Prerequisite: Accounting 111 or equivalent.

113. ADVANCED ACCOUNTING.  Second term. Credit three hours. Mr. Shannon.
Problems of a partnership; consignments; branch accounting; consolidated state

m ents; foreign exchange; estate and trust accounting; accounting for governmental 
and institutional units; reorganization and liquidation statements. Prerequisite: Ac
counting 112.
210. COST ACCOUNTING.  First term. Credit three hours. Mr. Childs.

Basic cost classifications and records; analysis of m anufacturing cost components 
— material, labor, and burden. Job order and process cost systems. Introduction to 
standard costs. Cost reports for management. Prerequisite: Accounting 111 or equiva- 
alent.
212. IN T E R N A L  C O N TR O L AND BUDGETING.  Second term. Credit three hours. 
Mr. Childs.

Standard costs for m anufacturing, distribution, and adm inistration. Business budg
eting. Cost, budget, efficiency, and financial-statement reports. System formulation, 
procedures, and methods of internal check with business m achine applications. Brief 
study of internal auditing. Management trusteeship as related to control of inven
tories and other assets. Field trips to selected industries. Prerequisite: Accounting 210 
o r  consent of instructor.
214. T A X  ACCOUNTING.  Second term. Credit three hours. Mr. Shannon.

Federal income tax provisions and procedures are emphasized; problems of com
puting gross income, deductions, credits against net income, and tax liability; p repa
ration  of tax returns; special taxes — social security, corporate, estate, and excise 
taxes; comparison of commercial accounting practices and tax accounting provisions. 
Prerequisite: Accounting 111 or equivalent.
215. FINANCIAL ACCOUNTING.  First term. Credit three hours. Mr. Nilsson. 

Examinations of the principles, rules, and conventions underlying the construction
o f  financial statements, including consolidated statements, with particular view to 
providing an understanding of the possibilities and limitations of financial statement 
analysis. Financial reporting practices and the techniques of statement analysis 
will be stressed. Attention will be given to the financial reporting requirem ents of 
security regulation agencies. Prerequisite: Accounting 111 or its equivalent.
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216. A U D ITIN G  PROCEDURE.  Second term. Credit three hours. Mr. Childs.

Investigation of system of internal control; types of audits; procedures — auditing 
to the trial balance, account analysis, and preparation of working papers; the audit 
report and auditor’s certificate; special procedures in auditing accounts of govern
mental units and institutions; A.I.A. statements of auditing standards; application 
of principles in practice case. Prerequisite: Accounting 111. Accounting 212 to precede 
or accompany this course.

FINANCE
140. FINANCE. Second term. Credit four hours. Mr. Nilsson.

An introduction to the principles and practices of finance and their application 
in business and public administration. T he uses of financial instruments, problems 
of short-term and capital financing, methods of security distribution, financial ex
pansion, and reorganization, and the operation of specialized financial institutions 
and money and capital markets are surveyed. Considerable attention will be given to 
the methods of financing current operations and to the financial problems of small 
business. T he regulatory aspects of government financial controls are discussed.
PUBLIC FINANCE  (Agricultural Economics 138, Taxation). First term. Credit 
three hours. Mr. Kendrick.

A study of the principles and practices of public finance, with emphasis on tax
ation. Among the topics examined are: growth of public expenditures; the changing 
pattern of federal, state, and local taxation; the incidence of taxation; and fiscal 
policy.
FEDERAL PUBLIC FINANCE  (Economics 502). Second term. Credit three hours. 
Mr. Kendrick.

An examination of national problems of taxation, expenditures, public debt, and 
fiscal policy.
240. ANALYSIS OF AM ERIC AN  INDUSTRIES.  Second term. Credit three hours. 
Mr. de Chazeau.

A study of economic, technological, and institutional factors shaping the develop
ment of leading American industries and of selected firms within those industries. 
The object of this course is to sharpen the student’s ability to analyze investment 
prospects of a firm and its industry. Emphasis is placed on individual research. 
Each student will be required to subm it and to defend before the class a compre
hensive report on a selected firm outside the fields of public utilities, railroads, and 
finance. Prerequisite: Course 130 or its equivalent.
243. FINANCIAL M ANAGEM ENT.  First term. Credit three hours. Mr. Nilsson.

A study of the financial management of corporations viewed principally from the 
position of the corporate financial officer. Based largely on the study of cases, the 
course focuses attention on the organization and operating problems involved in 
corporate financial administration. Selected problems on promotion financing, p lan
ning of capital structure, securities issuance, mergers and consolidations, and re
organization under the federal Bankruptcy Act are considered. Instrum ents of long
term finance and security devices are studied in detail. Problems of working capital 
management, methods of budgetary control, and financial planning in relation to
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reserve, surplus, and dividend policies are given considerable attention. T h e  impact 
of federal government regulations on corporate financial policy will be fully dis
cussed. Prerequisite: Finance 140.
244. IN V E ST M E N T  M ANAGEM EN T.  Second term. Credit three hours. Mr. Nilsson. 

A course of study in the fundamentals of investment analysis and management
designed primarily for students planning entry into the fields of investment banking 
an d  institutional investment. Methods of security analysis, the uses of technical aids 
in investment analysis, and policies governing the management of investment funds, 
private and institutional, are studied in detail. O ther topics of study include: the 
organization and functioning of underwriting firms, methods of security distribution, 
the operation of security markets, brokerage activities, investment counseling, and 
investment trust management. Considerable attention will he given to the regulatory 
activities of the federal Securities and Exchange Commission. Prerequisite: Finance 
140.
245. G O VERN M EN TAL BUDGETING.  First term. Credit three hours.

An advanced course in the form ulation and use of the budget as a planning and 
•control instrum ent in government; problems raised by the budgetary process; the 
peculiarities of government accounting and their relation to budgeting. Prerequisite: 
Courses 100 and 101.

LAW
150-151. LEGAL PROBLEMS OF BUSINESS. T hroughout the year. Credit three 
hours a term. Mr. Curtiss.

T he fundamentals of the law as applied to business transactions; governmental 
regulation of business and industry; lectures, reports, and problems. This course is 
required of all candidates for the M.B.A. degree. I t may be taken either year.
'250. ADVANCED BUSINESS LAW .  First term. Credit three hours. Mr. Shannon.

Primarily for second-year students desiring to fulfill academic requirem ents for 
the Certified Public Accountant certificate, bu t open to all students. Extended study 
is made of the following fields of law: Contracts, Sales, Negotiable Instrum ents, 
Agency, Partnership, Corporations, and Property. Case method of study is used. 
Prerequisite: Legal Problems of Business 150 and 151.
C O N S T IT U T IO N A L  LAW .  First term. Credit three hours. Mr. MacDonald.

Given in the Law School. A study of judicial interpretation of the Constitution 
of the United States. Principal attention is given to the commerce power and to the 
due process and equal protection provisions of the Fourteenth Amendment. T he 
course also treats the federal power to tax and spend, the Bill of Rights, and some 
of the Constitutional Law elements of procedure.
A D M IN IS T R A T IV E  LAW .  Second term. Credit three hours. Mr. Freeman.

Given in the Law School. A discussion of the law applicable to determ inations 
involving private rights made by bodies other than the courts. A study of the theory 
of the separation of powers and of the functions of the three branches of govern
ment. T he course centers upon the nature of the various powers over private rights 
granted to nonjudicial bodies; the nature of the proceeding before such bodies; the
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manner of the determ ination of the issue, including executive discretion; and the 
nature of the control exercised by the courts over such determinations. Constitu
tional and Administrative Law are required of all second-year students who are 
candidates for the Master of Public Adm inistration degree.

Note: Students who care to do so may substitute Government 241-242, Constitu
tional Law, given in the College of Arts and Sciences, as the equivalent of Constitu
tional and Administrative Law.

ECONOMIC AND BUSINESS HISTORY
120. ECONOMIC AND BUSINESS H ISTO RY.  First term. Credit three hours. Mr. 
Hutchins.

A study of the evolution of economic structure, business organization and practice, 
and economic policy in Europe and America. Primary emphasis is on the period 
1750-1860. Among the topics covered are: some origins of the modern economic 
and business system; the economy of the eighteenth century; types of mercantile 
business before 1800; the industrial revolution; early nineteenth-century industrial 
enterprise; labor conditions; the development of transportation; the new commercial 
structure of the m id-nineteenth century; the rise of Britain as a financial center; 
American financial patterns; and concepts of public economic policy. Lectures, 
cases, and discussions.
121. ECONOMIC AND BUSINESS HISTO RY.  Second term. Credit three hours. Mr. 
Hutchins.

A continuation of Course 120, covering the period 1860-1950. Leading topics are: 
competition and consolidation among railroads in Europe and America; the evolu
tion of the steamship system; problems associated with the rise of modern large-scale 
industry in America and Europe; characteristic types of industrial entrepreneurship; 
the evolution of a new m arket structure; the reorganization of world agriculture 
and the emergence of control plans; power resources, development, and problems; 
evolution of modern financial structures; basic economic trends; and comparative 
public economic policies. Lectures, cases, and discussions. First term not prerequisite 
to second.

ECONOMICS AND POLICY
130. A N A L Y T IC A L  ECONOMICS. First term. Credit three hours. Mr. de Chazeau.

Emphasis will be placed on economic analysis rather than descriptive economic 
knowledge, on a technique of thinking rather than a body of settled conclusions. 
While initial attention will be given to the factors affecting the functioning of the 
business system as a whole, the primary focus of attention will be production and 
pricing problems as they confront the management of an individual firm. An attem pt 
will be made to develop in the student an understanding of demand and money cost 
conditions which confront the business firm and of the techniques for analyzing these 
conditions as a basis for managerial decision.

This course is required of all first-year students who have not completed an ac
credited course in interm ediate economic theory or its equivalent.



230-231. BUSINESS POLICY A N D  T H E  PUBLIC IN T E R E ST .  T hroughout the 
year. Credit three hours a term. Mr. de Chazeau.

A study of the public and private aspects of major issues arising out of evolving 
social and political purposes and business organization, policies, and practices. 
Selected problems for particular attention include price determ ination and pricing 
systems, labor-management relations, capital outlay policies, the preservation of 
competition, and broader questions of business-government relations and policies 
involved in the maintenance of high productive employment. Class discussion will 
be supplemented by written reports designed to provide training in the appraisal, 
analysis, and presentation of complex problems in succinct, businesslike form.

This course is required of all second-year students. Prerequisite: Course 130 or its 
equivalent.

MARKETING AND D ISTRIBUTION
160. M ARK E TIN G .  First term. Credit three hours. Mr. Duncan.

A study of the policies and principles governing the distribution of goods from 
producers to consumers and of the functions performed by the various types of dis
tributive agencies involved. T he case method is employed and the management point 
of view is emphasized. Emphasis is placed upon governmental rules and regulations 
affecting marketing activities. Among the topics considered are the following: the 
nature and scope of marketing problems; merchandising; the influence of buyers 
and consumers on marketing policies; channels of distribution, including an analysis 
of wholesale and retail agencies; and brand policy and sales prom otion. A num ber of 
written reports, devoted to current marketing problems, are required.
161. M ARK E TIN G .  Second term. Credit three hours. Mr. Duncan.

A continuation of M arketing 160. Attention is given to price determ ination and 
policies, marketing costs, efficiency, governmental relationships, m arketing trends, 
and marketing diagnosis and policy under present conditions. Prerequisite: M arket
ing 160.
261. PROBLEMS I N  SALES M A NAG EM EN T.  Second term. Credit three hours. 
Mr. Partner.

An analysis of the problems of representative companies in form ulating sales 
policies and in managing their sales organizations. Detailed consideration is given 
to broad problems of product and m arket planning; the determ ination of sales 
territories; the selection, training, compensation, stimulation, and control of the 
sales force; and the control of marketing costs. Cases devoted to practice of typical 
companies are examined and appraised. Prerequisite: M arketing 161.
262. M A R K E T IN G  RESEARCH.  First term. Credit three hours. Mr. Partner.

A consideration of the broad principles of scientific method and the application 
of the techniques of statistics, psychology, engineering, and accounting to general 
marketing research studies and to the solution of specific m arketing problems. Em
phasis is placed upon the following: m anagement’s need for facts as a basis for the 
establishm ent of policies; determ ination of research objectives; and procedures in 
volved in conducting marketing investigations. Students are required to conduct 
an  actual field study. Prerequisites: M arketing 161 and Statistics 170.
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263. R E T A IL  D ISTR IB U TIO N .  First term. Credit three hours. Mr. Duncan.

A study of the retail distribution structure in the United States and of the prob
lems involved in successful store operation under current conditions. Among the 
im portant topics considered are the following: kinds and types of retail stores and 
trends in their development; store location and layout; merchandise, sales prom otion, 
and service policies; buying, merchandise control, and pricing methods; personnel 
organization and problems; advertising and personal salesmanship; store operation; 
accounting, credit, and finance; and general management problems. Prerequisite: 
M arketing 161.
264. ADVERTISING M ANAGEM EN T.  Second term. Credit three hours. Mr. Part
ner.

An appraisal of advertising as a management tool in the marketing of consumers' 
and industrial goods. Among the topics treated are the following: research as a basis 
for defining advertising objectives; determ ination and control of the advertising 
appropriation; selection of media; measuring advertising effectiveness; and coordi
nation and integration of advertising with other sales activities. Im portant case his
tories are analyzed, and social and economic aspects of the subject are stressed. 
Prerequisite: M arketing 161.
269. M A R K E T IN G  SEMINAR.  Second term. Credit three hours. Mr. Duncan.

A consideration of im portant current problems in the field of distribution together 
with an appraisal of their economic and social significance. In  addition to research 
in particular areas of interest, students are required to evaluate the contributions 
of various writers to marketing literature. Special attention is given to current de
velopments in marketing theory. Oral and written reports constitute an integral part 
of the course.

Required of all students concentrating in Marketing. Open to others by special 
permission. Prerequisite: M arketing 161 and 262.

STATISTICS
170. STATISTICS.  First term. Credit four hours. Mr. Partner.

The development and application of statistical measures as administrative 
tools. Both discussions and cases are used in the treatm ent of the following topics: 
collection of data, charts, averages, dispersion, index numbers, secular trend, sea
sonal variation, cyclical fluctuations, sampling, and correlation. Laboratory work 
forms an essential part of the course.

TRANSPORTATION
180. T R A N S P O R T A T IO N .  First term. Credit three hours. Mr. Hutchins.

A study of American transportation from the points of view of carriers, shippers, 
and public authorities. T he emphasis is on the economics and practices of rate 
making, especially of railroads. Among the most im portant topics covered are: rates 
and the location of industry; national traffic flows; theory of rates; classification of 
freight; rate systems; commodity rate structures; new types of rates; rate divisions, 
rate bureaus, and other intercarrier relations; the development of regulation; the 
determination of the general level of rates; reasonableness of particular rates; the 
long and short haul clause. Lectures, cases, and discussions.
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181. TR A N S P O R T A T IO N .  Second term. Credit three hours. Mr. Hutchins.

A continuation of T ransportation 180. New construction and abandonment; new 
equipment; railroad operations and service; policy problems; railroad finance and 
its regulation; consolidation; motor carrier transportation, operations, and rate 
structures; tram p shipping, including charters and charter rates; ocean line serv
ices, rates, and conferences; merchant m arine policy; port and term inal facilities; 
some aspects of air transportation and air policy. Prerequisite: T ransportation 180.

PUBLIC ADM INISTRATION AND POLICY
204. N A T IO N A L  A D M IN IS T R A T IO N  A N D  PUBLIC POLICY.  Second term. Credit 
three hours. Mr. Litchfield.

Analysis of the over-all organization of the executive branch of the federal gov
ernm ent. Review of the functions and description of the interrelationship of such 
central management agencies as the Bureau of the Budget, the General Accounting 
Office, and the Civil Service Commission. Selected line agencies will be intensively 
analyzed both with a view to their administrative activities and also with particular 
reference to the substantive policy issues emerging in their areas. Prerequisite: Ad
m inistration 100.
205. S T A T E  A D M IN IST RA TIO N .  Second term. Credit three hours.

Critical analysis of American state adm inistration with principal reference to the 
conduct of central management functions and the problems associated with the 
performance of the major state administrative activities such as public welfare, hos
pital administration, public works programs, prison management, etc. Prerequisite: 
Administration 100.
207. IN T E R N A T IO N A L  A D M IN IST R A T IO N .  Second term. Credit three hours. 
Mr. Litchfield.

An analysis of the administrative organization, processes, and practices of the 
agencies of the United Nations and of selected ad hoc international bodies. The 
seminar is intended primarily for students of the administrative process and for 
those whose professional work may bring them into contact with the executive 
agencies charged with international responsibilities. Prerequisite: Administration 
100.

208. COM PARATIVE PUBLIC A D M IN IST R A T IO N .  First term. Credit three hours. 
Mr. Litchfield.

An analysis of the administrative process in selected European and American 
governments. Especial attention will be given to the differences between democratic 
and totalitarian countries. T he course will conclude with an appraisal of adminis
trative practice and its relation to democratic organization in the modern world. 
Prerequisite: Administration 100 and some orientation in comparative governments, 
comparative law, or comparative economic practice and organization.
209. OVERSEAS A D M IN IST R A T IO N .  First term. Credit two hours. Mr. Litchfield. 

Analysis of the planning, staffing, organization, and operational problems en
countered in the adm inistration of the U nited States’ growing overseas responsibili
ties. Special attention will be given to the Occupied Areas, E.C.A., and Point IV 
programs. Prerequisite: Administration 100.
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LOCAL A D M IN IS T R A T IO N  (Agricultural Economics 135, Local Government). 
College of Agriculture.
SEMINAR IN  PUBLIC A D M IN IS T R A T IO N  (Government 286). College of Arts and 
Sciences.

CANDIDATES FOR DEGREE, JUNE, 1951
Barbis, Basil Milton, B.B.A., 1949, Armstrong College Oakland, Calif.
Berthold, Henry Leonard, B.A., 1950, Cornell University............................... Rochester
Brass, Paul W illiam, B.A., 1950, Cornell University................... U pper Montclair, N.J.
Bruno, Russell John, B.A., 1950, Cornell University.................................. r  Groton
Caruso, Enrico John, B.S. Chem., 1949, Ohio University..................................Rochester
Chin, Henry Sau, B.A., 1949, Harvard College........................................ Providence, R.I.
Cleary, Edward James, B.S., 1949, Cornell University..............................................Ithaca
Cooper, Morgan, B.A., 1949, Harvard College........................................................ Syracuse
Culbertson, David Joseph, B.A., 1950, Cornell University........................................Ithaca
DeWolfe, Robert R athbun, B.S., 1926, United States Naval Academy. .Noank, Conn.
Druker, Robert Morris, B.A., 1949, Syracuse University................................Binghamton
Ellison, Donald W arren, B.S. in A.E., 1948, Tri-State College................................Ithaca
Faistenhammer, George Leo, B.A., 1949, Cornell University..................... Binghamton
Faulkner, David MacKenzie, B.B.A., 1949, New York University _Guilford, Conn.
Ferguson, Glenn Walker, B.A., 1950, Cornell University..........................Bethesda, Md.
Gilbert, Stanley Raymond, B.Chem.E., 1949, Cornell University Newton Center,

Mass.
Hoitash, Charles Frederick, B.S., 1949, Harvard College............... Huntington, W. Va.
Holzman, Robert Norman, B.C.E., 1949, Cornell University Malden, Mass.
Jackson, Donald Malcolm, B.A., 1950, Cornell University Rocky River, Ohio
Kiplinger, W illet Bogert, B.A., 1950, Cornell University.......................................Snyder
Klauder, David Streeper, III, B.E.E., 1950, Cornell University.............................Ithaca
Kunz, John Henry, Jr., B.C.E., 1949, Cornell University Douglaston Manor
Lockwood, Harry Beecher, Jr., B.A., 1949, D artm outh College................ Schenectady
Markham, Bruce Simeon, B.S., 1949, Cornell University......................... Constableville
M ueller, Henry Parker, B.A., 1949, Tufts College Winchester, Mass.
Myers, R ichard Robinson, B.A., 1950, Cornell University........................Madison, N.J.
Nix, Morris Banks, B.S., 1945, Franklin and Marshall College...............Lucketts, Va.
Palmer, Roger Raymond, B.S., 1949, University of W isconsin.  New York City
Parsons, Gerald Allan, B.A., 1950, Cornell University..................................Kinderhook
Pfeifer, Robert W alter, B.A., 1950, Cornell University............................Montclair, N.J.
Pollock, George W illiam Jr., B.A., 1950, Cornell University.............. Milwaukee, Wis.
Potts, W illiam Edward, B.A., 1949, Cornell University...........................R ead ing, Pa.
Read, Charles Stuart, B.S. in A.E., 1949, Cornell University.............Thiensville, Wis.
Roudebush, George Milton, III, B.A., 1949, Denison University Shaker Heights,

Ohio
Schaefer, Stanley, B.A., 1949, Cornell University................................................ Brooklyn
Schaenen, Nelson, Jr., B.A., 1950, Cornell University................... Basking Ridge, N.J.
Schafer, R alph Milton, B.S., 1947, Cornell University........................................Fredonia
Waddell, Theodore Hughes, B.A., 1950, Cornell University............................Riverdale
Westmen, Robert Thomas, B.A., 1949, DePauw University..............................Scarsdale
W hitlow, Edward Wesley, B.S., 1949, Virginia State College.............. Richmond, Va.
W it, Philip Bassist, B.A., 1949, University of T exas............................Brookline, Mass.
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CANDIDATES FOR DEGREE, JUNE, 1952
Arasim, Stanley, Jr., B.S. (Ch.E.), 1950, Lafayette College..................... Nanticoke, Pa.
Azan, Antoine Marie, B. Phil, and Letters, 1944, University de Paris. . Paris, France
Baran, John, B.S., 1950, Cornell University...........................................................Westfield
Barbier, Janies Imrie, B.S. Met. Eng., 1949, Michigan College of M ining and

Technology. .D etroit, Mich.
Bellier, Pierre, Diploma, 1950, College C haptal.........................  Vaucresson, France
Brocoum, Demetrios Constantine, B.S., 1948, Long Island University............... Astoria
Burgunder, Bernard Frank, B.A., 1950, Cornell University................... Kingston, Pa.
Caffry, Herbert Glen, Arts-Business and Public A dm inistration Glens Falls
Capwell, Donald Bruce, B.S.M.E., 1950, Duke University..................................Jamaica
Cassidy, Thomas Francis, III, B.M.E., 1950, Rensselaer Polytechnic In s titu te .............

Evanston, 111.
Chow, Chi-chong, Arts-Business and Public A dm inistration Hong Kong, China
Corning, Stuart Stanley, Jr., B.S. in B.A., 1950, Boston U niversity .. .  .Beverly, Mass.
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