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T H E PRINCIPAL PURPOSE  of the School of Business and  Public 
A dm inistration is to give professional tra in ing  to m en and women who 
w ant to enter private business or who desire em ploym ent w ith public 
agencies, federal, state, or local. G raduates may anticipate careers as 
independent business m en or w ith established concerns engaged in  a 
wide range of trade, industry, or finance. G raduates who have concen
trated in  Public A dm inistration may enter governm ent service as ad
m inistrative specialists, economists, or trade analysts. Both private busi
ness and governm ent agencies need increasingly the services of persons 
who can function usefully in  either field. T h e  School will a ttem pt to 
train  persons who as they gain experience will develop in to  genuine 
leaders, persons who grow in to  careers instead of m en and  women who 
merely hold jobs. Consequently, the curriculum  of the School and  its 
m ethods of instruction will aim  at developing transferable skills, re
sourcefulness and analytical capacity ra ther than  mere knowledge of 
highly specialized and transitory techniques. T he  School will a ttem pt 
to equip its graduates to deal com petently w ith the varied situations 
confronting persons who m ust make practical decisions and carry out 
programs of action in m odern economic society.

REQUIREMENTS FOR ADMISSION
Admission to the work of the first year of the School of Business and 

Public A dm inistration is open to Cornell students who have com pleted 
at least three years’ work in  one of the U niversity’s undergraduate 
schools or colleges and who have arranged w ith their undergraduate 
school or college to accept the first year’s work in  the School of Business 
and Public A dm inistration in  satisfaction of all rem aining require
ments for the studen t’s baccalaureate degree. H aving received that 
degree, the student may then ob ta in  the M aster of Business A dm inis
tration  or M aster of Public A dm inistration degree by com pleting the 
second year’s work in  the School.

Students who have done their undergraduate work away from  Cor



nell m ust ob tain  the baccalaureate degree before entering  the School 
of Business and Public A dm inistration.

Cornell students are expected to arrange w ith  their college offices for 
approval of double registration when applying for admission to the 
School of Business and Public A dm inistration. I t  is the studen t’s ob li
gation to be sure th a t he will qualify for his appropria te  bachelor’s 
degree if he completes successfully the first year’s work in  the School of 
Business and  Public A dm inistration.

T h e  School will give predom inan t weight to the quality  of an  app li
cant’s previous academic record ra th er th an  to the particu lar courses 
which he has taken. B ut students who p lan  to  en ter the School are 
urged to include in  their undergraduate program s basic courses in  Eco
nomics, Statistics, and  Am erican Governm ent. Students who expect to 
concentrate in  A ccounting or Statistics should take as m uch work in  
M athem atics as is feasible. Students who in ten d  to specialize in  Public 
A dm inistration should try to include courses in  Political Science in  
their undergraduate program s p rio r to entering  the School. T h e  School 
will expect its students to have and  to m ain ta in  a com m and of good 
oral and w ritten English.

Admission application forms may be ob tained  from  the Secretary, 
School of Business and  Public A dm inistration, Cornell University, 
Ithaca, New York. T hey  should be filled ou t carefully and com pletely 
and  re tu rned  to the Secretary. A pplications for the academic year 1947- 
1948 m ust be filed by Ju ly  1, 1947. A pplicants are urged to file app li
cations as early as possible. New students will be adm itted  to the School 
only once a year — in  the term  beginning in  September. A pplications 
will be passed upon prom ptly and  will either be accepted, rejected, 
or deferred for fu rther consideration. A pplicants who have been either 
accepted or rejected will be notified prom ptly . Deferred applicants 
will be inform ed as to the approxim ate date of a final decision on  their 
applications.

REGISTRATION
Students who have been accepted for admission in  the fall term, 

1947-1948, should report for registration and  assignm ent to classes on 
September 23, 1947.

Students who are registering at Cornell for the first time m ust, prio r 
to registration or during the process thereof, (1) make a deposit of $25; 
and (2) present a certificate of vaccination against smallpox.



TH E DEPOSIT:  Of the $25 deposit, $12 will be credited as paym ent 
of the University m atriculation  fee. T h e  rem aining $13 constitutes a 
guaranty fund  which all students m ust m ain ta in  and  which will be re
funded upon graduation  o r perm anent w ithdraw al, less any indebted
ness to the University. A n applicant who has m ade this deposit in 
advance of registration and  who decides no t to enter the School should 
notify the Secretary of the School im m ediately and  request the re tu rn  
of the deposit. A pplications for refund  received on or before registra
tion day will be granted as a m atter of course. An application for refund  
received after registration day will no t be granted  unless the app lican t’s 
failure to m atriculate is due to illness or to some other circumstance 
beyond his control.

Students who have previously m atriculated at Cornell and  who have 
for any reason received a refund  of the $13 guaranty fund m ust rede
posit it on or before registration day of their first term  in  the School.
TH E CERTIFICATE OF VACCINATIO N:  Every candidate for ad
mission who has no t previously m atriculated  at Cornell is required  to 
present a certificate of vaccination against smallpox. T h is m ust certify 
th a t w ith in the past five years a successful vaccination has been per
form ed or three unsuccessful attem pts a t vaccination have been made.
SPECIAL N O T IC E  TO  W A R VETERANS:  Students who are a ttend
ing the University w ith the aid of the benefits provided under Public 
Law 16 or Public Law 346 as am ended (the so-called G. I. Bill) do no t 
have to make the $25 deposit nor do they have to present the certificate 
of vaccination referred to above. T hey  are exem pt from  both  require
ments.

DEGREES CONFERRED
T h e  School of Business and Public A dm inistration confers two 

degrees, the M aster of Business A dm inistration and the M aster of 
Public A dm inistration. T h e  principal divergence in  the courses of 
study occurs in  the work of the second year. Consequently, although 
every student m ust indicate, upon entering  the School, for which 
degree he is a candidate, it is possible to switch to candidacy for the 
o ther degree a t the beginning of the second year in  the School.

Candidates for either degree m ust com plete courses carrying 62 
credit hours in  the School in  order to qualify for the degree.



TUITIO N AND FEES
T u itio n  and  fees in the School of Business and  Public A dm inistration 

are as follows for each term  (there are two terms of sixteen weeks each 
in  the norm al academic year):

T u itio n  ................................................................................... $250.00
L aboratory and  L ibrary ..................................................  10.00
H ealth  and Infirm ary ......................................................  15.00
W illard  Straight H all ......................................................  5.00
Physical R ecreation ........................................................... 5.00

$285.00
In  add ition  to these term  fees, new students m ust pay the $12 m atricu

lation fee and  $13 guaranty fund deposit as explained previously under 
Registration.

A graduation fee of $10 m ust be paid  no t less than ten days before a 
degree is to be conferred.

For additional inform ation about rules of paym ent and  living costs 
at Cornell, consult the General Information booklet published by the 
University.



COURSES OF STUDY
The First Year. D uring the first year all students m ust com plete the 
following courses:

In  addition  to the courses listed above, every student m ust complete 
6 hours of approved electives selected w ith the aid of his faculty adviser 
from the list of o ther courses offered in  the School. In  special circum 
stances the Dean will approve the election of appropriate  courses 
offered in  other divisions of the University and  recom m ended by the 
studen t’s adviser.

First-year students may elect to take the course in  Legal Problems of 
Business (courses 150-151) which m ust be com pleted by all candidates 
for the M aster of Business A dm inistration degree prio r to graduation.

In  their second year, candidates for the M aster of Public A dm inistra
tion degree m ust complete the courses in  C onstitu tional Law and 
A dm inistrative Law (courses 252-253) in  place of the courses in  Busi
ness Law.

Prior to entering the School, some students may have taken courses 
in  accounting which are the substantial equivalent of the two required  
courses listed above. W ith  the approval of their adviser, such students 
may substitute electives for the required  work in  accounting. Students 
who plan to concentrate in  accounting (see below) m ust have com pleted 
a year’s work (ordinarily 6 semester hours) in  accounting before entering 
the School. Only by having done this can they com plete the accounting 
concentration in  two years. Moreover, if such students have no t had  at 
least 3 semester hours of courses in  the general field of finance before

1st term 2nd term
100-101. Principles of A dm inistration 
110-111. Principles of A ccounting 
170. Business Statistics
140. Business Finance
160-161. M arketing

3 3
3 3
4

4
3 3



entering the School, they m ust take 3 hours’ work in  finance beyond 
the 4-hour first-year required  course. In  their first year such students 
m ust take Advanced Accounting (courses 112-113). T hey  m ust also 
take the 6 -h o u r course in  Legal Problems of Business (courses 150-151) 
which o ther students need no t take u n til the second year. Consequently, 
students m ust decide at the beginning of their first year w hether they 
wish to take the special Accounting concentration. Otherwise they will 
have to spend an  additional year in  the School to complete the Account
ing concentration.

Close cooperation am ong the persons teaching the first year required ' 
courses aims at m aking the work of th a t year constitute a tightly  in te
grated program  of study in  which the operations, organization, and  
in ternal controls of business un its and  public  agencies are exam ined 
and  related one to another. Strong emphasis is placed up on  problem s of 
adm inistration and  m ethods of solving those problem s.
The Second Year. D uring the second year all students m ust complete 
the following courses:

1st term 2nd term
230. Business Economics and  Policy 3
231. Business Policy and  the Public In terest 3

Candidates for the degree of M aster of Business A dm inistra tion  m ust 
also com plete one of the following concentrations the full contents of 
which are given below: Accounting, Finance, Business M anagem ent, 
M arketing, Personnel A dm inistration.

Candidates for the degree of M aster of Public A dm inistra tion  m ust 
com plete the concentration in  Public A dm inistration or Personnel 
A dm inistration the contents of which are given below.

In  appropriate  circumstances second-year students will be perm itted  
to com plete Special concentrations consisting of the courses in  Business 
Economics and  Policy (course 230) and  Business Policy and  the Public 
In terest (course 231) plus 24 hours of work approved by the studen t’s 
adviser and  the D irector of Student Personnel.
Content of the Second-Year Concentrations.

T h e  several second-year concentrations are m ade up  as follows:
Accounting. (Master of Business A dm inistration degree)

T h e  Accounting concentration is designed prim arily  to prepare 
students for public accounting careers. I t  provides the basic academic



preparation  to qualify students for the Certified Public A ccountant 
certificate. Students who seek less specialized tra in ing  in  accounting 
should take one of the o ther concentrations, electing accounting courses 
under “A pproved electives.”

Students who p lan  to take the Accounting concentration in  prepa
ration  for careers as professional accountants will have to take 3 hours 
of work in  finance beyond the required  first-year course (140) unless 
they have received at least 3 hours’ credit for work in  finance before 
entering the School. T hey should consult their adviser in regard to this
requirem ent.

1st term 2nd term
230. Business Economics and  Policy 3
231. Business Policy and  the Public In terest 3
250. Advanced Business Law 3
210. Principles of Cost A ccounting " 3
211. Advanced Cost A ccounting 3
212. A uditing  3
213. Governm ental and  Institu tional Accounting 3
214. T ax  Accounting 3

A pproved electives 3 3
15 hrs. 15 hrs.

Finance. (Master of Business A dm inistration degree)
T h e  adm inistration of capital funds has become m ore and  more 

complex under the im pact of declining in terest rates and  detailed 
governm ent regulation. Yet the function of properly directing capital 
funds in to  investm ent channels retains its key im portance in  a country 
com m itted predom inantly  to private direction of capital investm ent.

T h e  following program  is designed for students who desire tra in ing  
fitting them  for such fields as investm ent banking, investm ent counsel, 
investm ent trusts, security brokerage, the adm inistration of large trust 
funds or of the endow m ent funds of institutions, the adm inistration  of 
security holdings of insurance companies, trust departm ents of com
m ercial banks, and  the adm inistration of savings banks. In  the field 
of public adm inistration , the student concentrating in  this field may 
find opportunities in  T h e  Securities and Exchange Commission, and  in 
the agencies adm inistering state Blue Sky laws.

By the inclusion of electives offered in  o ther divisions of the U niver
sity, greater emphasis may be placed on the application of advanced



statistical methods to research problems. Large private research founda
tions and a num ber of public research agencies offer opportunities for 
tra ined  students in this field. In  some cases, such an  elective may be 
substituted for Investment Banking in the program  below.

For students in terested in the adm inistration of security holdings or 
in  various investm ent agencies, Tax Accounting  is strongly urged as an 
elective.

1st term 2nd term 
3

3
3 3
3
3 3

3
3 3

15 hrs. 15 hrs.

Business Management. (Master of Business A dm inistration degree)
T h e  program  in Business M anagem ent is offered in  recognition of 

the high prem ium  which m odern business places upon the skills of or
ganizing, planning, coordinating, directing, supervising, analyzing and 
evaluating. T h e  growth in size of business enterprises, their complexity 
and  elaborate specialization, the necessity for rap id  and continuous 
adaptation  in policies and  methods, the recent trends toward decentral
ization in both decision-making and  in  operations — all place new 
emphasis upon the over-all skills and u p o a  the staff activities assisting 
in  coordination and control. T h e  concentration in  Business M anage
m ent will stress the adm inistrative process as such, particularly  in  its 
unifying and coordinating functions.

T h e  Business M anagem ent program  is arranged to m eet the needs 
of those students who look tow ard general ra ther than  specialized 
careers, those who expect to operate businesses of their own, and  those 
who are interested in such positions as staff assistants, m anagem ent 
consultants, general supervisors. T h e  program  is also designed for those 
students who prefer no t to choose a field of specialization b u t to pre
pare themselves through fundam ental tra in ing  to assume responsibility 
and leadership, in  whatever business field they la ter find opportunities.

230. Business Economics and Policy
231. Business Policy and the Public Interest 
150-151. Legal Problems of Business
270. Advanced Statistics 
240-241. Analysis of Am erican Industries 
242. Investm ent Banking and  Brokerage 

A pproved electives



1st term 2nd term
230. Business Economics and Policy 3
231. Business Policy and  the Public In terest 3
150-151. Legal Problems of Business 3 3
200. Business O rganization and  M anagem ent 3
203. Personnel M anagem ent 3

Approved electives 6 6
15 hrs. 15 hrs.

Marketing. (Master of Business A dm inistration degree)
T he  productive capacity of the U nited  States increased enormously 

during the war period. U tilization of this capacity in  the production of 
peace-time m erchandise and the a tta inm en t of full-em ployment goals 
will necessitate more intensive cultivation of m arkets than ever before. 
Sales organizations m ust be rebuilt, comprehensive program s of m arket 
research developed, and provision m ade for the m aintenance of satis
factory m anufacturer-distributor relationships before effective m arket
ing practices can be carried out.

T he  M arketing program  has been designed for students p lann ing  to 
accept positions in sales organizations, m arket research agencies, retail 
and  wholesale establishments, and  o ther forms of distributive effort. 
Emphasis is placed upon the appraisal of current developm ents in  the 
field and  the need for revising policies and  m ethods to m eet changing 
conditions.

1st term 2nd term
230. Business Economics and Policy 3
231. Business Policy and the Public Interest 3
150-151. Legal Problems of Business 3 3
260. Problems in  Sales Policies and M ethods 3
261. M anagem ent of Sales Organizations 3
262. M arket Analysis M ethods and  Procedures 3
263. R etail D istribution 3

A pproved electives 3 3
15 hrs. 15 hrs.

Public Administration. (Master of Public A dm inistration degree)
T h e  Public A dm inistration program  is based upon the central role of 

governm ent in m odern life, the rise of the career public service, and  the 
increasing dem and for trained public  managers. Emphasis in train ing



is upon the m anagerial role in  public  adm inistration , upon  the adm in
istrative process, and  upon the special problem s and  m ethods of the 
public  agencies concerned w ith regulating, or partic ipating  in, the 
activities of the business com m unity.

T h e  program  is in tended for those students who expect to enter 
federal, state, or local service careers or who p lan  to work w ith  private 
enterprises or associations in  the m anagem ent of their relations w ith 
governm ent.

1st term 2nd term 
3

3
3

3 
3

3
6 6 

15 hrs. 15 hrs.

Personnel Administration. (Students may elect to be candidates for 
either the M aster of Business A dm inistration degree or the M aster of 
Public A dm inistration degree by choosing the app ropria te  elective 
hours and  the appropria te  required  law courses).

T h e  program  in  Personnel A dm inistration is designed for students 
who are interested in  the new policies and  m ethods developed by busi
ness and  public agencies for dealing w ith the people who work for 
them. T h e  selection, com pensation, tra in ing  of personnel and  the 
developm ent of m anpow er resources is one of the m ost im p ortan t and  
most difficult tasks of the m odern m anager. T h e  personnel function  in 
all large private and  public  enterprises now requires the skill of a  
professional staff. Personnel managers and  their assistants have steadily 
acquired higher status and broader influence as labor costs, labor 
relations, and  the problem s of m axim izing production  th rough im 
provem ent of m orale and m otivation have become m ore im p o rtan t 
concerns of m anagement.

T h is concentration is designed for those students who p lan  to seek 
careers as personnel officers in  corporations or public  agencies, as per
sonnel consultants; or as personnel specialists in  research or in  trade 
and professional associations.

230. Business Economics and  Policy
231. Business Policy and  the Public Interest
252. C onstitutional Law
253. A dm inistrative Law
201. Problems in  Public A dm inistration
202. Personnel M anagem ent 

A pproved electives



1st term 2nd term
230. Business Economics and  Policy 3
231. Business Policy and  the Public In terest 3 

Law courses depending upon
degree elected* 3 3

200. Business O rganization and  M anagem ent 3
201. Problems in  Public A dm inistration 3
202-203. Personnel M anagem ent 3 3

Approved electives 3 3
15 hrs. 15 hrs.

T he  School of Business and  Public A dm inistration does no t give 
course credits for work done elsewhere. I t  does, however, perm it stu
dents to substitute electives for requ ired  courses when the work of the 
required  course has been substantially covered elsewhere. T h e  professor 
in  charge of the required  course will pass upon all such requests for 
the privilege of substitution.

•Candidates for the Master of Business Administration degree must take courses 
150 and 151, Legal Problems of Business. Candidates for the Master of Public 
Administration degree must take courses 252 and 253, Constitutional Law and 
Administrative Law.



DESCRIPTION OF COURSES
100-101. PRINCIPLES OF AD M IN ISTRATIO N.  Throughout the year. Credit six 
hours. Mr. Sayre.

Exposition, analysis, and appraisal of the principles and practices of business and 
public administration. First term: major economic and political influences on 
modern administration, the processes of policy-making, organization systems, the 
methods of coordination, planning, control, and evaluation. Second term: the dynamic 
factors in administration, the executive function, the role of the supervisor, per
sonnel ^policies and management, similarities and contrasts in business and public 
administration. Cases are used.
200. BUSINESS ORGANIZATION AND MANAGEMENT.  First term. Credit three 
hours.

A study of selected major problems in administration from the point of view of 
top-management. Through the case method, intensive analysis is made of: company- 
wide policy-making, developing and maintaining organization plans, building the 
executive group, use of management controls, methods of coordination, types of 
decentralization, techniques of planning and of administrative self-improvement.
201. PROBLEMS IN  PUBLIC ADM INISTRATION.  Second term. Credit three 
hours.

A study of selected major problems in public management. Through the case 
method, intensive analysis is made of the problem of responsibility, functions of staff 
agencies, trends toward decentralization, use of government corporations, organi
zation and methods of the agencies regulating or assisting business, and the growth 
of planning agencies.
202. PERSONNEL MANAGEMENT.  First term. Credit three hours.

A study of the development and administration of personnel policies in public 
agencies. Emphasis is upon the need for and the methods of securing cooperative 
action. The personnel methods of selected agencies are examined, as case studies, to 
discover examples of successful policies and techniques in the selection, compensation, 
training, and motivation of employees. T he 'basic personnel rules of the federal and 
local governments (as well as the role of the central personnel agencies) are also 
studied from the point of view of agency managers.
203. PERSONNEL MANAGEMENT.  Second term. Credit three hours.

A study of the development and administration of personnel policies in selected 
industries and companies. Emphasis is upon the need for and methods of securing



cooperative action. The various company programs are examined and compared to 
develop useful generalizations about methods of selection, placement, training, 
compensation, morale building, collective bargaining, and other concerns of the 
manager or the personnel executive.
110. PRINCIPLES OF ACCOUNTING.  First term. Credit three hours.

Analysis of business transactions; development of recording techniques; presenta
tion of asset, equity, revenue, and expense element relationships; procedures in clos
ing the books; preparation of financial statements — revenue and expense statement 
and balance sheet; special related topics.
111. PRINCIPLES OF ACCOUNTING.  Second term. Credit three hours.

Special recording techniques — special books of entry and the voucher system; 
essentials of accounting for a manufacturing concern; problems peculiar to a partner
ship — creation, operation, and dissolution; the corporate proprietary interest and 
related phases — issuance of capital stock and bonds, reserves, surplus, and dividends; 
analysis of financial statements; special valuation problems. Prerequisite: Accounting
110 or equivalent.
112. ADVANCED ACCOUNTING.  First term. Credit three hours.

Problems of income determination and allocation; the admission, valuation, and 
presentation of each typical asset and equity element in a balance sheet and the 
related revenue and expense aspects; analysis and interpretation of financial state
ments according to varying philosophies; special topics — sinking funds, special 
reserves, and operating schedules. Prerequisite: Accounting 111 or equivalent.
113. ADVANCED ACCOUNTING.  Second term. Credit three hours.

Analysis of installment sales and long-term contracts; consignments; branch ac
counting; consolidated statements; foreign exchange; reorganization and liquidation  
problems; estate and trust accounting; insurance, source and application of funds 
statement and related analysis of financial statements. Prerequisite: Accounting 112.
210. PRINCIPLES OF COST ACCOUNTING.  First term. Credit three hours.

Basic cost classifications and records; analysis of cost components — material, labor,
and burden; bases for cost allocations; aspects of payroll accounting; cost procedures 
— job order and process costs; cost statements and their use. Prerequisite: Accounting
111 or equivalent.
211. ADVANCED COST ACCOUNTING.  Second term. Credit three hours.

Standard cost methods and procedures; problems of joint cost products and by
products; cost accounting for particular manufacturing and extractive industries; 
present trends of cost analysis and budgetary control; problems of distribution costs; 
uniform cost principles and systems. Prerequisite: Accounting 210.
212. AUDITING.  Second term. Credit three hours.

Internal and independent auditing procedures and techniques; types of audits and 
their function; audit reports and present trends in data provided management; 
special audit problems arising from post-war conditions; professional standards and 
ethics; examinations required by administrative agencies. Prerequisite: Accounting 
112.



213. GOVERNMENTAL AND IN ST IT U T IO N A L  ACCOUNTING.  First term. 
Credit three hours.

Principles underlying bases of accounting for governmental and institutional units; 
fund accounts, budgetary and encumbrance procedure; uniform systems; aspects of 
cost accounting; special problems — bond issues, sinking funds, government-owned 
utilities; statements and special reports. Prerequisite: Accounting 111 or equivalent.
214. T A X  ACCOUNTING.  Second term. Credit three hours. Mr. Shannon.

Federal income tax provisions and procedures are emphasized; problems of com
puting gross income, deductions, credits against net income, and tax liability; prepa
ration of tax returns; special taxes — social security, corporate, estate, and excise 
taxes; comparison of commercial accounting practices and tax accounting provisions. 
Prerequisite: Accounting 111 or equivalent.
120. ECONOMIC AND BUSINESS HISTORY.  First term. Credit three hours. Mr. 
Hutchins.

A study of the evolution of economic structure, business organization and practices, 
and national economic policies in Europe and America, 1750-1860. Analysis of 
primary economic changes. Case studies of selected enterprises, involving critical 
analysis of business policies in the light of contemporary economic conditions.
121. ECONOMIC A N D  BUSINESS HISTORY.  Second term. Credit three hours. Mr. 
Hutchins.

A continuation of course 120 covering the period 1860-1940. First term not pre
requisite to second.
230. BUSINESS ECONOMICS AN D  POLICY. First term. Credit three hours. Mr. 
Livermore.

As a course required of all second-year students, major policy problems common to 
many industries will be intensively analyzed. A panel method of discussion of 
problems and issues arising in specific business situations will be used. Regular 
written reports designed to provide training both in appraising problems and report
ing to superiors will be required.
231. BUSINESS POLICY AND THE PUBLIC INTEREST.  Second term. Credit 
three hours. Mr. O’Leary.

This course follows Business Policy 230 and is required of all second-year students. 
Some use will be made of qualified outside lecturers but members of the class will 
be expected to study and report on a range of topics involving the relation of con
temporary business policies and practices to the general public welfare.
140. BUSINESS FINANCE. Second term. Credit four hours.

An intensive study of the alternative means of obtaining (a) permanent or long
term capital funds, and (b) temporary or short-run financing of inventories and 
accounts receivable. This will involve a study of the activities of investment firms, 
specialized financing agencies (e.g., factors), and of government regulations affecting 
capital-raising. Briefer surveys of credit-granting by wholesalers and manufacturers, 
and of the financial valuation of real property and securities for various purposes 
(e.g., investment analysis, eminent domain proceedings, insurance, rate regulation).



240-241. ANALYSIS OF AMERICAN INDUSTRIES.  Throughout the year. Credit 
six hours. Mr. Livermore.

Designed primarily for students desiring a statistical and financial background in 
30 or 40 leading American industries (other than public utilities, railroads, and 
banking). Topics covered will include: degree of concentration and competition, 
financial records of leading firms, growth curves; anti trust suits or other government 
investigations, relations with labor and the public, research and new products, long
term outlook. Individual research will be emphasized.
242. INVESTMENT BANKING AND BROKERAGE. Second term. Credit three 
hours. Mr. Livermore.

The organization and functioning of underwriting firms, member firms in organ
ized security exchanges and general security dealers. Topics covered will include: 
origination of new issues, organization of underwriting and banking syndicates, sell
ing new issues, secondary distribution, over-the-counter dealings, relations with the 
public, branch office control, mechanical operations of brokerage firms, statistical 
and research activities. Conformance with public regulations in all phases of invest
ment will be stressed. Investment counsel firms and investment trusts will be studied 
briefly.
150-151. LEGAL PROBLEMS OF BUSINESS. Throughout the year. Credit three 
hours.

The fundamentals of the law as applied to business transactions; governmental 
regulation of business and industry; lectures, reports, and problems. This course is 
required of all candidates for the M.B.A. degree. It may be taken either year.
250. ADVANCED BUSINESS LAW .  First term. Credit three hours. Mr. Shannon.

Primarily for second-year students concentrating in Accounting, but open to all 
students who have taken courses 150-151. Principal attention is given to problems 
of partnership, business associations, property, trusts, and insurance which profes
sional accountants must deal with.
252. C O N STITU TION AL LAW.  First term. Credit three hours. Mr. Sutherland. 

Given in the Law School. A study of judicial interpretation of the Constitution of
the United States. Principal attention is given to the commerce power and to the 
due process and equal protection provisions of the Fourteenth Amendment. The  
course also treats the federal power to tax and spend, the Bill of Rights, and some of 
the Constitutional Law elements of procedure.
253. ADMINISTRATIVE LAW.  Second term. Credit three hours. Mr. Freeman. 

Given in the Law School. A discussion of the law applicable to determinations
involving private rights made by bodies other than the courts. A study of the theory 
of the separation of powers, and of the functions of the three branches of government. 
The course centers upon the nature of the various powers over private rights granted 
to nonjudicial bodies; the nature of the proceeding before such bodies; the manner 
of the determination of the issue, including executive discretion; and the nature 
of the control exercised by the courts over such determinations. Courses 252 and 253 
are required of all second-year students who are candidates for the Master of 
Public Administration degree.



160. M ARKETING.  First term. Credit three hours. Mr. Duncan.
A study of the policies and principles governing the distribution of goods from

producers to consumers and of the functions performed by the various types of dis, 
tributive agencies involved. The case method is employed and the management point 
of view is emphasized. Among the topics considered are the following: the nature 
and scope of marketing problems, merchandising — the influence of buyers and con
sumers on marketing policies; channels of distribution — including an analysis of 
wholesale and retail agencies; and brand policy and sales promotion. A number of 
written reports, devoted to current marketing problems, are required.
161. M ARKETING.  Second term. Credit three hours. Mr. Duncan.

A continuation of Marketing 160. Attention is given to price determination and
policies, marketing costs, efficiency, and governmental relationships, marketing 
trends, and to marketing diagnosis and policy under present conditions. Prerequisite: 
Marketing 160.
260. PROBLEMS IN SALES POLICIES AN D  METHODS.  First term. Credit three 
hours. Mr. Duncan.

An analysis of the current problems of representative companies marketing con
sumers’ and industrial goods. Special attention is devoted to necessary revisions in 
policies and methods to meet changes in consumer demands and in the practices of 
distributive agencies. Topics treated include product analysis and development; 
appraising and selecting marketing channels; organizing the sales department; 
planning the sales program; forms of cooperation with wholesalers and retailers; 
price, discount, and credit policies; collecting, analyzing, and interpreting sales and 
market data; and marketing costs. Prerequisite: Marketing 161.
261. MANAGEMENT OF SALES ORGANIZATIONS.  Second term. Credit three 
hours. Mr. Duncan.

This course deals with the problems faced by the sales manager in planning, 
directing, controlling, and appraising the efforts of his salesmen. Detailed considera
tion is given to the duties and responsibilities of the sales manager; the selection, 
training, compensation, stimulation, and control of salesmen; the analysis of sales 
territories; establishment of quotas and control records; and to the allocation of 
control of marketing costs. Oral and written reports on sales practices of leading 
companies constitute an important part of the course. Prerequisite: Marketing 161.
262. M A R K E T  ANALYSIS METHODS AND PROCEDURES.  First term. Credit 
three hours.

A consideration of the broad principles of scientific method and the application 
of the techniques of statistics, psychology, engineering, and accounting to general 
market research studies and to the solution of specific marketing problems. Emphasis 
is placed (1) upon various types of analysis such as qualitative analysis, quantitative 
analysis, and product, sales and dealer analysis; and (2) upon the procedures involved 
in conducting marketing investigations such as defining the problem; planning 
scientific samples, constructing forms and questionnaires; and gathering, tabulating, 
analyzing, interpreting, and presenting relevant data. Students are required to con
duct an actual market analysis including field work and effective presentation of 
results. Prerequisite: Marketing 161.



263. RETAIL D ISTRIBUTION.  Second term. Credit three hours. Mr. Duncan.
A study of the retail distribution structure in the United States and of the 

problems involved in successful store operation under current conditions. Among 
the important topics considered are the following: merchandise, sales promotion, and 
service policies; buying, merchandise control, and pricing methods; the personnel 
organization; retail selling; plant operation; accounting, credit, and finance; and 
general management problems. Prerequisite: Marketing 161.
170. BUSINESS STATISTICS.  First term. Credit four hours.

The use of statistical studies and reports as administrative tools. Particular 
attention is given to problems of assembling, testing, and presenting basic data 
relevant to the making of decisions in the administration of business concerns. A 
knowledge of simple algebra is assumed.
270. ADVANCED STATISTICS. First term. Credit three hours.

Intensive analysis of the major statistical series used to depict the operation and 
changing character of the national economy. T he principal series on production, 
employment, income, money, and trade will be included, together with an historical 
review of their relative usage and importance. A second major topic will be the 
development of and executive dependence on internal statistical data in private 
corporations, using the case method. Some special problems in governmental statisti
cal operations will be explored. Forecasting of general business conditions and fore
casting for particular business or investment purposes will be examined briefly.
180. TRAN SPO RTATIO N .  First term. Credit three hours. Mr. Hutchins.

A study of American transportation from the points of view of operators, shippers, 
and public authorities. National traffic pattern; railway operations, capital expendi
tures, rates, finance, and regulation. Lectures, cases, and discussions.
181. TRAN SPO RTATIO N .  Second term. Credit three hours. Mr. Hutchins.

A continuation of Transportation 180. Motor carriers; inland water transport, 
ocean shipping; air transport; national transportation policy. Prerequisite: Trans
portation 180.

SUMMER EMPLOYMENT
D uring the sum m er between the first and  second year in  the School, 

all students are required  to spend a m inim um  of ten  weeks in  employ
m ent with a business enterprise or a governm ent agency, local, state, or 
federal. Students may find such em ploym ent for themselves, b u t the 
School will undertake to place those who are unable to do so. T h e  
Director of S tudent Personnel m ust approve all sum m er em ploym ent 
no t obtained th rough his office. H e will also receive from  employers 
reports covering the work of students under the sum m er em ploym ent 
program . T he  School will no t expect its students to accept sum m er em



ploym ent which does no t pay reasonable subsistence costs. Every effort 
will be m ade to see th a t sum m er em ploym ent credit is given for m ore 
rem unerative em ploym ent ob tained by the studen t himself, b u t such 
em ploym ent m ust be reasonably related  to the s tuden t’s study program  
in  the School.

STUDENT AID
SCHOLARSHIPS: T h ro u g h  the generosity of T h e  G rolier Society, 

educational publishers, its president, Mr. Fred P. M urphy, and  its 
vice-president, Mr. C laude C. H arding, the School offers a num ber of 
scholarships paying from  $250 to $500 a year to students showing genu
ine academic promise and  financial need. From  year to year, the School 
hopes to be able to offer add itional scholarships of this same general 
sort.

A pplication forms for scholarships may be ob tained from  the Sec
retary, School of Business and  Public A dm inistration, C ornell U niver
sity, Ithaca, New York. All applications should be filed no t later than 
Ju n e  1.
TH E  UNIVERSITY L O A N  FUND:  Students who have been in  resi
dence and in good standing for at least two terms are eligible to borrow  
money from  the student loan fund. Preference is given to applicants 
who have a high scholastic standing and  who are w ith in  a year or two 
of graduation. T h e  Counselor of Students receives applications for aid  
from  the loan fund.
JOB PLACEM ENT:  T h e  School m aintains a job  placem ent service. 
I t  will make every effort to find suitable em ploym ent for its graduates. 
In  many cases, the sum m er em ploym ent program  will lead to perm a
nen t em ploym ent. T h e  Director of S tudent Personnel, however, will 
no t neglect to develop o ther sources of perm anen t em ploym ent m uch 
m ore varied than the sum m er em ploym ent program  affords

GENERAL INFORMATION
W ar veterans who plan to a ttend  Cornell under the benefit p ro

visions of Public Law 16 or Public Law 346 as am ended (the so-called 
G. I. Bill) should take up  all m atters pertain ing  to qualifying for such 
benefits w ith the Office of Veterans Education, Cornell University, 
Ithaca, New York.



HOUSING:  All requests for in form ation about rooms for single stu
dents and house-keeping accomm odations for m arried  students should 
be addressed to M anager, R esidential Halls, Cornell University, Ithaca, 
New York.

Consult the General Information  booklet for o ther inform ation 
about the University. I t  may be ob tained from  Cornell University 
Official Publication, 124 R oberts Place, Ithaca, New York.

STUDENTS, 1946-1947
Abbink, Joh n  B., B.A. 1943, Cornell U niversity.................... L archm ont
A bbott, Frank C., B.A. 1942, Cornell U niversity  H udson, Ohio
Acer, Charles D., B.S. 1943, Duke U niversity ..................................M edina
Adams, R ichard H., B.A. 1939, Cornell U niversity ............T rum ansburg
Barker, Thom as R., Arts-Business and  Public A dm inistration,

Cornell U n iv e rs ity  ...P ro v id en ce , R. I.
Benton, Charles E., Arts-Business and Public A dm inistration,

Cornell University ...................................................Livingston M anor
Bobertz, Charles R., B.A. 1946, M iddlebury C o lleg e .. .  .H illside, N. J. 
Burpee, George B., B.E.E. 1946, Rensselaer Polytechnic

Institu te  ...........................................................................Philadelphia, Pa.
Doyle, R obert S., Arts-Business and  Public A dm inistration,

Cornell University ................................................................B ingham ton
Driscoll, Jo h n  J., Jr., Arts-Business and  Public

A dm inistration, Cornell University .......................................... Ithaca
Englehardt, H erbert M., B.S. 1945, Rensselaer Polytechnic

Institu te  ..................................................................................... Rochester
Foster, W illiam  B., Jr., Arts-Business and  Public

A dm inistration, Cornell U n iv e rs ity ............................ A rlington, Va.
Gellm an, M aurice M., B.A. 1944, Cornell U niversity  Brooklyn
Greenbaum , Jacob M., Arts-Business and  Public

Adm inistration, Cornell U n iv e rs ity ...............................................U tica
Greene, H ow ard H., Jr., B.A. 1946,

Cornell U n iv e rs ity ........................................................... New York City
Henry, Charles S., Arts-Business and Public

A dm inistration, Cornell U n iv e rs ity ............................ Summit, N. J.
Hobbes, Jo h n  C., Agriculture-Business and  Public

A dm inistration, Cornell U niversity .......................................... Ithaca
Jahn , G unter P., B.A. 1944, H o bart C ollege......................................Geneva



Job lin , Sheldon B., Arts-Business and  Public
A dm inistration, Cornell U n iv e rs ity ......................................Brooklyn

Keller, H arry  A., B.B.A. 1936, College of the City
of New Y o r k  Cleveland, O hio

Klein, M orris H., B.A. 1944, Cornell U niversity ............................. H u n te r
Knauss, Jane  E., B.A. 1945, Cornell U niversity ................ Poughkeepsie
Knauss, W illiam  D„ B.S. 1945, Cornell U niversity ............Poughkeepsie
LaRock, W ilford C., B.S. 1946, C ornell U niversity ......................... Ithaca
Levitan, Jerom e, Arts-Business and  Public

A dm inistration, Cornell University ..................................T arry  town
M arr, D onald I., B.A. 1946, Bates C ollege B arrington, R . I.
Mason, R obert L., B.A. 1942, Cornell U niversity .........................E lm ira
M iller, Peter P., Jr., B.A. 1944, C ornell U niversity ................ Schenectady
Page, Joh n  A., B.A. 1937, Cornell U niversity ..................................Buffalo
Rivoire, John , B.S. 1942, Cornell U niversity..................................Pawling
R ubin , Edw ard M., Arts-Business and  Public

A dm inistration, Cornell U n iv e rs ity ........................ New York City
Shoecraft, Charles A., B.Chem.E. 1945, Rensselaer

Polytechnic I n s t i tu t e ...................................................... R eading, Mass.
Skove, D onald P., B.A. 1946, Cornell

University ...........................................................Shaker Heights, O hio
Stewart, W illiam  D., Jr., B.A. 1944, Cornell

University ...........................................................................P ittsburgh, Pa.
T u rn er, R ichard E., B.S. 1945, C ornell U niversity .....................Falconer
Vlock, Jay I., B.A. 1946, Cornell U n iv e rs ity ....................New York City
Wagstaff, George R., B.A. 1940, New York

University ...........................................................W est New York, N. J.
W elsh, Stephen J., B.S. 1946, H arvard  U niversity------M orristown, N. J.
W halen, T hom as J., B.A. 1946, W esleyan U niversity  Forty Fort, Pa.
W hitcom b, Clifford H , Arts-Business and  Public

A dm inistration, Cornell U niversity ...................................... Rochester
Young, R ichard  K., Arts-Business and  Public

A dm inistration, Cornell U niversity .........................W inchester, Ky.


