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tatler HaIL Stat er HaII IS a unr ue burd g
ﬁesr ned ef(g eg eett £ nee
t et Schoo HoteI
mt rstrat Qn The to renovate
uilding, which serves practical and
eoretica |nstru tion, houses assrooms
aencducrgnrtooumesr c% 0erra t%r o 6[ra rant,anaavtle ee)nt
cent au it Prum g?t %t
eter tat erl-flfIOt eCUtIt\ate ugag were
sn ned expres for the scho ?sacade :
Xecut] ee cation ro ms providin
tu ents with training an ex erren
acilities similar to those |nw |cht ey will
work after graduation.

The School fHoteeIS,tAglrﬁﬂ istr. t(l)?(r)]n Of
|brar | |
os Yth?]/ Eatedat atenat n tﬁe United el
es. The collection contains approximate
%EL)OOO volumes, 5000 IJeota egpnu erousy
ephemera and memorabifia (slic oto-
h i
ﬂrﬁhf enus, and rare books), and more
a serial subscriptions. Materials on
gi foodservrce travel angd tourism, an
gnen usrne?[s iorcs com nseh ore 0
tb{ar 5 collections. Among the || rag/ds
stecra gatures are numerous computeriz
orma |on resources rncIudrnd The
Hos |ta Itd/ ata ase, an extensive and unique
F] X iar In America) Index to
0sp |taI| [

trg ormatfo Bre ourceﬁ a}nd
frvrces or Industr through t
brary’s HOSTLINE service.

are .avallal
Statler Hotel and J. Willard Marriott
Executive Education Center. The Statler
Hote comgrrses 150 guest rooms, an
fXECUtIVG ucation.center, rr%statirants

?unges an eunrverﬁrt 's facult and staff
ub” Ttis an |Hdustr so CAse,
Hemonstratest e very finest In 1o gart and
0S |ta It educatron ractjces. tater IS
an o/n ents -SUst mrn\g teaching hotel
Fr 1des quality Too eraﬁe meeting,
norn%servrcestote ornell community
ca visitors, Inc udrnﬁ parents an
t osew 0 visit Cornell as th
ication rocess In a |t| n, the hotel is a
trce ma agement cr |t or ertarn
asses inter ES an e en ent stud )}r
Pnrotects [to r artt S 10 a ﬁ]ro
tl stu ents eac se ester
Ecﬁo% Ience given to students In the oteI

UNDERGRADUATE CURRICULUM

The School of Hotel Admini tratron offers
eucatrg mtenumerous Isciplines
equired for modern ma a eme t, Including
ccounting, finance, matkexing, operations,
{nmunr ation Mdpemf ment
rmation techno ﬂ}' aw an human
resources anageme The school’s
gra uates og xecutrveE ositions ‘navarrety
frndjustne} ut are esg ‘
sente t emanaq rrl H rfrt
related enterrt)rrses ncluding the Todging, food
service, and travel industries.

Student are encouraﬂJ (d to
[]anrﬂeo COUrses, Inc, o e mte
anities, social scrence hatura
SCIeNCes, as re aration Tor assuming

F ‘tr ns Jn UsIness community:
rnt asrc curncu um ar course
resources, financia

in mana emeng du
maﬂ( ement, food and bevera eoperatrons

tourism, erties management,
commun?catrons an PB\I J

The asic pro ran] l?dm?stt%ttrro?i Ugsdgé?mdfh

%ﬁ(or(r? rrgeerlrrnc e y Hroa ctron t0 tree
stributive etec Ive c%urses offere QEy the
school and elsewnere in the university.

Ursue a Rroad

more complete information aboyt undergradu-

atjenoro gra re uirements, see t esc 001’s
sions catalo rc Urse su ement

avallable in roont 174 Statler H

Requrrements for Graduation
uJarlg enrolled students |gt e School of
rnrstratron tare candidates tor the
ereeo or of Science. The require-
ts for that degree are:

1) com Iethon of erght terms in residence f?
those who enteréd as freshmen: terms o
residence folg transfer students are
de tgrmrned the amount of transfer

credit awarded:

2) completion, wrthamr um ¢ uIative

) gp oint avera eor {rncﬂ?d]g g

gemestge?mt Veraag cl>“2 ndhelec \Je

drts rgs set]f%rth% eta e on the
owrng page;

3) completion of two uni fsofpractrce credit
H”fo to the Tast ferm Qf residence, as
ned on the following page;

completion of the university requirement
In physical education.

uI ested course ograms earon the
0 |n1g rt])a e corec saccount
or o4 of't Ocre its neede ra Ua-
flon, the se ece congentratro acc ts or

%2 credits, a 18 cre rtﬁ are a lotted
|str utrve %ectrves The remarnrn%
cre e eamed r cour es chosen from

the o Je t]ane/ eo teunrversrtﬁ/

grovr att ustom rg requirements for

dmission to such courses are

Students in the School of HoteL dmrnrstratrfn

an to attend summer school at Cornell

ore ewhere.or w %p}r]opose to aften an¥

other university, wrt e ex ectatron he

cre |te arned wr ecougted toward the

orne garee In ef ﬁ ministr tron must
|nthe J)trt]rova of t esc 00 rnda vance.
Ithout advance aﬁg 8va such credit

not count toward t egree.

Credit earned ulmrlrtar% science, aero ace

may

studies, ar naval sien courses
Punted In the 26-Credit group o o
electives.

Transfer Credit Policy

Transfer students are re urred t0 €0 éplete all
e%ree requirements, with, at least se gfrve
r
e

15).credits at Cor bIUnrversrty of which
imym of sixty (60) must b Jtcour £s
re hy t eHot n an

us e drstrrlbutmeeectrves taken Qutside
e Hotel Schoo) ama |mumo orty-
Ive (45) hours 'H trans er creqit

allowed from ot er accredite co es or

universities, as follows:

Eonc ntration
Drstnéutrve Electives
Free Electives 2

45
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In the cBre transfer cretirt ay be aII?wed Further detﬁrls aL set forth in tge Practice Course Requirements for Graduation
against basic courses on jor ndergraduates lP the Required courses Credits

am redi
3, HA 136, HA 225, Ec nomrcs§W Bt ers chool’1 ? otei mipistration, availab
évnclu in HA 243 and HA Yn tfre are ﬁ]e school’s Office oP CarFer Plﬁnr%ng anu Mana n%;emento eratro s, Hotel

F10 0., For good stand mg H Adm 136, Food and Beverage
itﬁdent us marr]tarna inimum averg eof Management

ngt\rl% |d be subasrtrtu t gr E\é(rerr?gtgrrtscee if ? Placement, foom 153 Sttlr Ha crinistration 105, 303 ®
Human-Resources Management: Hotel
ere Vt/ﬁ“ngl nalltsobﬁeéemark%“g ng%“ﬁ&g"%%d TI\fl]anagement Intern I|3rogram I Aliisiraton 311 i 6
coursg { an jore 13 program IS 0pen on rclass Financial Management:_Hotel
SPeCI ?j‘-}l/to the Sch oébi ? ote ministra- Staurnengscreg Hé %E Cceé)n%éléa [%ﬁ] Fg m Admrnrstratro(h] 225, 226, 325 10
thus, communrcgtron courses taken reeeectves tudp enro”Xda E | Food and Bevera% Managgment Hotel
elsewhere are not accepted against core ram Ve an 0 porunrt 10 com ne Administration 136, 236 22
COUISES. ﬂ a reVious course Marketing and Tourism: Hotel
Concentrﬁtron COurses may not transfefr |t c a en%rn work experience. A mrnr%tratron 243 3
T EATESs M oS f Mé‘t‘a AR vtté"’“?n%tpdava'severa Properties Management. Hotel
consent Is rare, it is not Impossible. on tﬁ/e orneL\ campus, t§tu enta regeré/e both Admimsiration 5, 3|55 6
b - academic creglit and practice credit, an
Sljtbsér',t]’“st'g’&eel)e(%%‘ég% ?gsg{ﬁe}haéﬂ%glat aparo ”?tt jrnrra(r)rcrglrf]rer%nerggrtrl)(r)rnf%rthe C,%rnr]mrunqls%?;t?t?n llélgte%S 6
Gl G ey e
nce Guidance is provr e ,
comBrﬁ%t(r;r%ng} huurrtrgﬂr%(s soéet%%tgnegsag Chaﬁmg{pbers Unge”he direction 0? ?aCU"y Law: Hotel Administration 387 3
natgra sclen esp V& ﬁt least three éﬁ Quantifative Methads: Hotel
?rrgmrt(selgg\elv %ereg eagrngrmortratnsferr Study Abroad Administration 191 3
) Pro rams roviding an opportunity to study i Economics: Micro and Macro 6
Tuweqty-tiree (23) hours n free electives may ff tern%nrtrgrtagcom Eopneﬁ]tac? Swarenes Specifcally required redit b4
c Bos |ta ty mﬁusr can Conioule e ch Concentration 12
oncentration student’ tota ucatron experien g Distributive electives 18
Whhleg leting the required courses leading tudents In recent years ve st in Ital Free electives %
ﬁ ac eorsde([;reri undergraduates In ain, France, and En an% Formatron ort/
t12 Pjgg?% %TSS%IJPSUISH genggtoar g(r)eaC% trﬁtelorg)re demartt tUgX anroa ro rams (?Jeratrn Total credits required for graduation 120
uring fhe s era ear IS
%uer% ue runste? Y\r/etctet esuftport ofatacufty MF [e at the orne roag] (Sf (in Uris Kplfcﬁl Course Sequer;ce? t i
The fo o arrangements of coyrses tend to
When students elec therma orfreLds of StHdents should drscHs therr Plans with the he more Ti % ﬁrg?res an ané]s F
concentration te dco sutt school’s stud ga road facult epresentatrve SO more ears wr reate eqgree 0 fexrbrlrty
coorsornatjorrr1 grterns gu%ror] arrr]t tt}Ft areﬁeﬂlég% tr%tceet retsnere] far"to\evrggrte aluation characterizing t eu perc ass gars.
eIectu}e courses)tﬁat erW hest ttﬁgrr P Freshman Year
. A oo gen | 1 RoREE a8
F%g?elgn f e??grte:}ag%ﬁ?tn%ua eis partrcularly tc(r))ertjtrire%g%eeasglga %ncq g?jgsrg?ert]%esslrﬁrr%eagwen F Ong d
Required courses Credits
esirable Tqr s ntsw g annin erical value r§c ter aera%leas >
fareers In the Ftos italit gllr %P Forg %,}’ lews Ar%e At o A0 B to H Adm 103, Principles of Management 3

B
a § €1re

nﬂ%glth SIU ents sup é)l\emer]tt glr course

elect |ve cOyIrses, a maxi
tudy In a well-equipped language 4ced£|ts each ter % ken on a H Adm 165, Managerial Communication:
ngora tory. y AP gueg “Stat atCtO ng tfs Ctoreltht %?s? t Wrrt{rjng Prrncrp?es %nd Process 3
Further information on forer n language ugenss 0uld Qe aware thal a saustactor H Adm 174, Microcomputing 3
rade equals “C-" or apove and an unsatisfac- o

s Conel s et e (0 0%, G Y0 4 in 19 Qe Nebors 3

Lfe £0 Xrts and Screncs rognram Studer]ts whose trirm averages arefa]t least 33 Microeconomics 3
L?tscrftp“e) naHH f{nt estrc(s) sect # el arrrg es Wit noattrnggSts 2etcor X ?ncgnter te Macrocconomics g
Egrtfre Section Advanced Placemen for % ot ey d1e onoredh aing placed ot i Distributive electives 6

reshmen eans L Free electives 0-4
Independent Study 2832
Students. ma% condyct inde endferh stug

acade |cae tesc ooI

rodect in ?
éerte Iréction of a ac&r}/ e
ell 1S arrange on anin (\{dua asis.
enroll inan In ?en dent stu ro&ect
students must obtain written ?mr slon from
the school before course enrollment

Practice- Credrt Requrrement
As arto ree re% un ergradu-

ate enro ote A mini-
stration must ractr e-credit
requirement an su ﬁ:

ve( ification thereof
prror to registering ast semester.

mi
ort
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Sophomore Year ~ The %urr ulét for Mé’ TS tracks I| %nd IILare Course Schedule Information

Required courses Credits specr [ esrgne 0r each student, based ru to date jnformation aboutcourse
k21, Hume s Lrthonme e, AR
Management 3 émrnrstratro om an iAstitution ot e E e e &tler Oj%elteﬁﬂorﬁgmces

H Adm 212, Human Relations Skills

jr than gt?rcg . room 178 gtatler Ha?

Cornel %uagp torthe érac Il curriculum. A

s - mrnrmu ree residence unrtsa 48
H Adm 225, Financial Accounting credits are 3 uired to compgte track JI.

3
3
H Adm 226, Financial Management 4 Track II students mu ttat§e1 credit ma
H Adm 236, Culnary Theory and Practice 4 SPSEAVENGN, & IECls OF Mang faurses 1ot MANAGEMENT OPERATIONS
H Adm 243, Principles of Marketing 3 yet comp etedS prior to ¥herr armval. COURSES
H ﬁol‘ngN%SS Hotel Development and 3 rack IIl'is for studeqtswho hald a Bachelor

gl Sclnee gegie I Ol aminisaion fom B ?cre prllﬂﬁi o transter “D; and
Distributive electives 3-6 omell. - Two'residence unrtsa 93%6 ?(n non-hotel sc stydents. Satrs?res require-
! are J %urre to com ete rac ment or r?m
Free electives 3-6 students myst take 8 |ts |n a concentra- dzzo P, Rarnsford
2935 tion, creﬂrtso regFrre couraes b creditsof  Ap mtro uctory. survey course in mana ement
i iftabasion RS
Junior Y Track IV is for students who hold a master’ P
thenqlﬁrre%acrourses Credits aree and have 0 prior egrecs I ote tltiofal ”] ng%ement?ﬂctro!]so pjannind,
inistration, Three residenice units and a ordanizing, ea ?ontro LN
dm 303, O |zat|onal minimum of 48 credifs are re u”eﬂ Track IV e ester ong dpro Btwrl require Students to
rOCESSeS' an esrgn 3 %tu egts n?jutstt eﬁ crednsqnaconcema an and operate a business venture.
lon, 6 credits 0 mono ra requir
H[:)?\ﬁarpm?aS g%%%lg%l]let t 3 courses not exemPte gE é)re Uliytes an H ADM 102 Distinguished Management
enoygh elective ¢ edltS 0 complete the 48- Fall ]_Cfeajn imited to hotel school
:ﬁgm ggg Eestat:riarglltélanlagement 4 cred“?mrnrmum tludents except by written permission.
m 0Spriality FacHIties Al students are reqyired to designate an area  Elective
H%deraéggsM c y 3 tconcentratron gg?ore therrnegt to-last term. AseF e1S 253f IeDctuDrIetstrBr\r/]e on-tesidert
m anagerial Communication:
fin s e ; Fea%tt%tdtt&natstattmetn o i ,edtf,e|§gt6£ggirﬁztcrde
" e ;AT Gl e
Concentration 6 Required Program for M.P.S. Track | DM 103 Principles of Management
Free electives 36 Students n Far\ 30rerf fs. errter'f to hotef school
28-31 Required Courses Cregit ~ eshmen, Reayired. -

: ﬁtdm 709 Manaﬁgment Strategy for A syste g roach t0 Understandin A
Senior Year . the Hospitality [ndustry 3 natlre ofm aqement In the hotel a
Required courses Credits H Adm 718 Advanced Human restaurant Industries
Concelntration 6 Resources Management 3 FIADM 203 cjup Mana e7menk I
Free electives 18-26 H Adm 725, Graduate Managerial all or spring. Fall Second, T Weeks onl

v GARRREEET g it
ring,.open enroliment. rere ujsite
H I:Adm 726 Graduate Corporate 3 fr%te,l]gstu ents; H RAJdarPn els %ctrve
GRADUATE CURRICULUM H Adm 731, Graduate Food and Th stg my of rivate member hrg clubs and
es(fhoolsprmams for advanced degrees Beverage Management 3 c t Inist atrontThea fion Ot
Inclyae those’ of Maser of Projegsional H Adm 732, Graduate Restaurant e Tanage e NCIE: a SR for-
aster of Sclence, and Doctor of M 3 OIIL ENVITOrImeNt 15 a1
o flac, t%matr hon anagement ana ement (JS comp ]a riot er areas of the
ra uaeEvro rams, con qt t[]e scﬂool H Adm 741, Graduate Marketing é%lt in ust opi coveéatrge
%e\ uate Cat ﬁavar ble i JLiogm 112 i Statler Management 3 ncices totur dct | i crettetron
ol o o NG B 6™ a1, At o managert, rgrﬂortagt' e
0O Ja0ute TRy Tepresentalive, e Developent and Constcion 3 confrderatro marketing, pricing policies, and
Universit EAnnouncement ?rom the H Adm 774, |nformation Systems quality standards.
(G:ra Uat %h00|h M D H r:();p:ll‘taétygﬂ:?;gers 3 HADM 303 Organlzatlonal Processes

Bg ?gé(e)sprglr%eree%sg ro(t)rt (reeer'etoot octor (ﬁrantrtatrvel\% ods 3 FaI orsprrng %credrts Limit z\d to 1'65 ﬂ
adrrHssﬁr\ona igree reTurretrngntst set forth H Adm 805, MP.S. Monograph 1 3 worgQ Pter qursrtes H
rnée oD (mﬁ ?Iﬂe aid esu|reenct|S P]ro?ram H Adm 806, M.P.S. Monograph 2 3 TR115 1](]0 C. Enz, é: ndberﬁ
see%gfrso teg chosen Ctest rient rom  Specifically required credits 36 Focgnsgsaggnt ¢ e f;anmceesggs omeftt of
Commfttee also anproves the t es|s or Concentration credits 12 r% tures f r? man%ger]fl erSReC Ve, .
dissertation meEP i i ents er ecome familiar witn altemnative

proj Free elective credits 16 or o atlons Throuah rend e G S,
andidate foSr the Master of Professrr%r}a Total credits required for M.P.S. ?ZI experrencgs rn&udr?t ut not
tu gsm P r dgrﬁg Etlljtr Ir(reg oneu%en%ur Track I students 64 mrte to, hospitality systems
hose un date egreesaern areas

ert ﬁ administration tollow track I,

¥v th £ required two-year program Is
set orth below.
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DM 30 Rooms-Djvision Management
Fa secon weeks ong/ 2 credits.
Prerletiur te: HAmlO Eg%trve

Weisz, R. Chase.

An rntro uclorg course concentratrng on the
fund am ntals of rogms- rvrsron mana en(rent
Areaso concentration inclyde front-
rPeratr ns and the reservations, hBuse eerrt

and telep ?e eoartments articula

phasis on selling strategies oregastrn rate
el |%rencres labor management, and que

H ADM 305 Resort and Condominium

FaII 3 cre@(ﬁs Not odpen t0 freshmen
Recommengded: H 7. Elective.
TR 11:55-1:10. M. Noden,
A lecture coursg |n the odperatron of various
té/e of resort teIs and condominiyms.
asis |s(% Eromotron of busrness the
Bro Ision of facilitles, services, and quest
tertainment. . Contract an non-contract
re atron Ips Wit etrave in ustrg
term no rental- oo agreements, SEC.
re uatron State st tutor re uirements,
o[oehr management- Wner contracs, and
relatro ships In condominiums are reviewed.

H ADM 306 Franchlsmg in the Hospitality

Prrng frrst7weekso Ie/ 2 credits. Prereg-
site 1I-2| 5A m_225,

WQrte
elationships between ranc}rso and
rgHgErsee advantages and disadva f

sing structu ?rvrc sorg 8%
ranchisors. Case studies of lea

nd restauranf companies current
ranchises will he discussed. Guest spea
rom the franchising ndustry.

H ADM 402 Hospltallty Management

FaII 1cred|t " Limited to 20.seniors and
a duate students B¥ Rermrssron of Instr Iuotor
é Submt letter o derestto deanso ce
tu gntsw Feceweecte to register for

?y ﬂeetrng \{urﬂt H(e H Adm 102

Awee

grres {rom wee ? eeesdueégﬁt Pn:qttﬁnt g

arfao expertise o He Sﬁg class 1s
ativel g t nstructure stdu eents are

ex ected to ask questrons and enter into
discussion.

H ADM 404 Management Organization of

Fall ors rr(rJ écre?irts frmrte$to 20 juniors,
senrors an grra duate student rerequisite:
o (ﬂz”'vé’ lent Eec

Rains

Foc ses ont eentre reneura

tltte decrsrons
maern lanning, financing, developi g
3USINess

erating a new HJL

udies g guests eakers wi eused

?re will bE one Jor term pBOJeCt which

requrre tne apg ation of the course
materra to a field tonsulting project that will
result In written and oral reports'to the owner

of the business and the Small Business
Administration.

H ADM 405 Management Planning for the

35 bredlts, 'Pnr(é‘r'esti ﬁrtes all re qdurred
Bé %r duaé courses at the 100, 200,
ec Ive.

Xamines hOW tO make strlate ic decisions.to
Eetermrne the future hrrectrongang competitive

Fosrr u(rlgeofacom an¥ That process
ncludes determi tl orrnulatron Imple-
mentatrorf] and evaluatio strate%
emrnar ormat; oase studies. Attendance
equirements mgue flve eve rlt sessions
during the last three weeks of class.

H ADM 406 Integrated Studies in the
H itality 1
Fall 0 sosrﬁtg%El Pereits, L errted t?] hotel
scnoo ?HIOS # éqtf

Three Tu ni
in fjeu o examrnatrons fecttlve gNot

sprrngR
2:30-3:45. R Chase
Emﬂo stextreadrn articipation in a
simulation of an or atron and quest
gBesentatrons to explore business nrissions,
[ﬁctrves strategres, action ans and
evaluations. As nrnte?ratr e, sum ar
coHrse the areas, of rvew and applica Lon
involve hote n food gervrce marke ?
organrzatron an tudent teamsw

egresentatro&s OBFbUSITIESSJ) ans to three
chiet executive officers Serving as guest critics.
ADM 407 Seminar, in Hotel Operations

Sprrng g credrtsf flemuted tg 30 senjors.

Estimate Bosto fr Uo 28? Elective.
W 12:2
emr a\r course a&p |es mana ement theory to
actual hotel o r ons\rrﬁﬁ ester-lon
rnteraotronsa vrsrtswrt ede arfment
eads and enera ero a medjum-to-
argesrze tel. Field trip includes attendance
Xegutive commrttee

B% varlous deparmen heagtmg } resenéatrons
adow assignments.

asino M

DM 4Q8 ent
FaforsPrrng ?rrst?we son Zcredrts
imited to 45 students. Pre er1 isite:
?é gcmtliestrmated cost of field rlp, $150

M 10:10-12:05.. D. Whrteheag

ectrves are to dey lop an un rr]staridrng of
noo eratroné wrtﬁ a casino hotel and to
eveo nowle

the com rcaHon
Hetwo betwen]tecasmo nd. all other
Partmentso ote Jdtrrp fo an
Atlantic City casino is require

H?DM §O§e srI rI‘.Tm'ﬂ?ﬁo%??&mor and
gP rﬂ?ate students Prerequisites: HAé 211
Elective. Noden

Eocuses on tg arr?rner ’t\{]ustry nd explores
oth pre- and post-requ atorg mates
mphasis rson narjc organizatjonal chanq
In res onse tof ctyat ngd r|om|can legd
conditions. Tapics Include airline prganiza-
tion, cqm arar ecorBorate strateqles,
marketing an drstrt tion networks,
&eratro .and service mana emeni ynion
ations |nan e, Jove nme tre ua on, and
arrtranspo S SIL\ I€s. ? est ecturers
W provi ea Itiona rnsr ts nto the
Xnamrcs arr ne manae ent. thrn the
”tUXé ﬂu% management simulatio
called AIRLINE, stuae teamsw manage a
regional carrier.

H ADM 501 Creative Management for
anizational

Eorrn% " edits Limited {0, 24 students.

Thro ]hZF 3)t5r5es IEXEreor %rs 0
tgn 50 vlrjn 5essions stu%entg iN
B

l“]e(i<plore
ec aracteristics of creative peop aR
vganrzatrons 8 fain an inve E(i tt elr

n creative ability, examine

creativity and ways to overcome them, plan

tact cst rse?rn y|d as drscluss met ods) t%r

e .
Z

trona'? Ethg J P gorg

H ADM 502 Management and Leadership

Fall, seco(ng ?weeks onJg/ %credrts Limited
to 40 students. Prsrequr te for Hotel
tudens dm |ve

4:25: W1 ?425
This surv g/ 8ourse Inc udrn%] Eractrca
EXerclses [p cometrrc truments,
?xa Ines the trends and movements most
ikely to In uenoeh

}/ man resources manage
ment s 0 r“tt S
|n WOTEGI’S ere ate ? g 61 ba|

B? srtuatron S

con 110 sas ork rees in x rrsrr]%
exPectat%ons er % £ eV0 ua
nature of wor |tse will ernvestrgate from
an International vrewporn

H ADM 03 International Management
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Thﬁ course covers new te maes in hotel

an( restaurant ncm mana E{TIGJT
olicies, Inclu cm or as applied to

eservrce In us  the dea cm sstem
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(ﬂ cap |éa accountts. Topics i Cl{h
collection and dis ursements stean ort-
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Other fopics in Iude internal control, tion, and food safety and sanitatjon. Students Esgenall for students who are interested in
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ever t}z inyol ves torou
recapitalization. ou s Resta vans ianag ggewn Al g statleo Al e&t)r an
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not d rog ecourse without permission o X%terers field trip tﬁ ;W ?(|r Hes hu (;|ty
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Seg Tnts USINess practices, an tre ds. securm uat anor su entl |n HADM 430 Introduction to Wine and
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ssurance. . Proguct and s stemsd erent equirements for success of each of the line ? ate"students ma other ﬁ) q
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H DM 336 Principles of Nutrla muyst e ears th e |r5
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EFO B\ fbptoac R pregar on ang DI Icssions Include_how to counte ac evaluated.
SrVICF with hands-on Fractrc Food product Ic's misconceptions an al ora
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¢ DT 0?%033 fe 3% leverage @o”o in anceug (L”rsec 1, ner, points o Eallorsprrgg ChE TN ol s ici
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ADM 458 Hospijtality Real Estat

3 credits. Prerequisites: H

(0
5 gr oerm B\dron %f he Instructor. Elmctrve
ormer 010 ar
anfds the studzents ndegrstfrndrngi of the
real est te in In |vrdua hosg talit
usrnesses rior porations, I 1S esrrr
ort ose\g an careers in the ho a
I ustr}/ [ﬁrec ? éectrves are to develop an
Prec ation o7 rea stat as a factor in th
H duction of | ncomeo 0S rta[%/ usi-
gsses: to deve op an agﬁre latior o rea
estate as an. assett at ¢ managed, sold
ﬁ otherwise used.to Incre seé eadth of
os itality ¢ o}rgoratrons arehol ers an
un ersta mrP Ltanceo val ug real
estate, arn worl] nowle luation
ﬁggroa a aware 0 ontemporary
pitality Valuation Issues.
DM 65 Princj s of Real Estate
?er; Ié"credt its. errfede fo graﬁuate stuaents
2y sy e
hrss rve course a&pro ches real estate
rom ou e&sgectrv economic
Inancia Hsrnes U erstan ing these
Bers ectives will enale students to. make
etfer nvestment an nancrn decisions, He
aestate resou (cswrse ?erstag g ic
policy I1ssues, and be prepared for additiona
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courses in reaI gstate investment, finance, and recrse style, .Students wrrteavarrety of [H ADM 562.01 Special Topic:

development. epor requrrrng ditferent analytical ap- Persuasive Communication in

hrsrqraduate section urcludes theHAdrn] 450 ~ Proaches Fall. 3r:red’ 5 Limited to 18 students.

gctyres FlHS an hour onq recrtﬁtron gac H ADM 266 Intermediate French: Le Prerequisites: H rgm 165 and 365, for hotel

Wee eat¥re5 UF] Sg ? ers from Francars de I'Hotellerie et du SChO(ﬂ Under?ra uates, or erm|SS|0n 0

ind stry aculty fromother Colleges, and case Instr 1u%tor Efective, Notofﬁ 1992-93-
8:30-9:45. J. Browne

submrt mdrvrdual
project.

U
studies. Jat? students are urreg to SPrrn 3oredrts lﬁrmrted to 15 student
i r

y a comprehensive term urgrte Frenc 1230re%urva ent (CPT
H ADM 562.02 Special Topic:

OVG 0r permission Ot Instruct
Communication and the Multi-

nrrr’(i;I %ScsredAtsjvaF’rre:rae[du'Tﬁt‘esE W him 323, 5 Jfza0, one fiour 0 be arranged. Spin ing. "3 Credits, rerequisite: H Adm 365.
ective.

40016 ffers contr il std of he Frenc

P ZE%O dg englzy ewrt Spec cyem asis on BA. D.)a mesop
Fromote soun reaLestaﬁ |nvest ent and 0spit |t Mate al resente A critical revrewo ternflugnce of culture,
Inance decision making f I'OUg ?USGO Con5| er C[ﬂturaf geo ra‘q economic, erce ilOﬂ power, and gender an inter- and
advanced theory and techniqués in |nanC|aI to |t|ca| socraf texswrthrn ntrac tural encounters orPanrzatrons
economjcs, Re estatf Investme Pt ec*srons ﬁ]e% 8s unctrons eoourse IS haracterized b mutcutura ism. Topics
gre maeéhro V\PIC%HHSO the after-tax conauote din renc emphasizing a conversa- % esocra#atron nguage and culture
Iscounted. cas el which Incor o tional approach. Spéci |P 5|tugt|on5 and culture, et nocentrrs stereotypes, vernal
rafes dprevarlrng omestrc and international Voca ‘W are useg in u,f ing general ggo#verba szm ol systems, sinfilarities,
economic copditions In real est te markets, compet en%e In practical usage. erences betweert cultures.

fax I’U aét government regu atrons]
FI anorng ecl IOHS are.ma srn the IADM 364 Advanced Bus_rn ss Writing H ADM 761 Organizational
techniques o em mancra an SIS, A Fall 01 sprin

mcq danracgmf: nﬁmrn?]orplrons IS¢ nsddered Seniors, or fad?ractrg?ﬁ er|r't|sm Ia?r otﬁod””'% Spfln%oén&qetaﬂlscatéfegtlf\(;er Hanagers

cipatin written permissio ernstruotor Prerequi-
el ortgages i types ot %srgentral and srtetor it erd uates: H Adm ?r% FOCUSGS#” tﬁe colmpFex mteractrons that
Hon resrdentral reaI estaeare air Xé s % ol students) or com Ietrono stu ent QCCUfV% en Beo g communicate |n or anrzi
OWeVer, f% cial emphasis I placed on the res man wrrtrng requirement. Elective. tions, Structure aroun om unicatign tas
analysis 0 osprtalrty properties. .Jameson, 3 Kjner, rﬂana%ers must acc m Ito |ee ectrlve og
Focus ont e written communications that H | |nc e ogrca ethical, an
H ADM 751 Pro;ect Development and dema S ec|a| gersuasweneif an COﬂéI’O Of 0]0g|C |men5|0n USIneSS
gonstructio tone. Writin as lgnments will give students a c?fmmunrcatron Empnasis Is on eSP(\J ?
Fall. 3 credits, MPS reﬁurrement chance to a h heorles Of ommunica- ctive communication strategres pplica-
W F 8:40-9:55 %nerJ Clark tlo semant] uman relations covered tions and experiential exercise
The mﬁjorelementso t (e rogect evelop- Wq rse |n $ 0f Co munrcatrons
ment, ote (annin on “UC} %” v& B ana zed evaIuate B ritten
rocess opics Inct e”]et role of t |ncu e ersuasr emessaqes f0'su o |Pates
Sr\r/gtronn]enanerﬁw aer?aldlels?/ n arohrtectural and superiors In an organ za\ron sales [etfers INFORMATION TECHNOLOGY
and other promotion materials; and ne aduve COURSES
an te” meerrn%t lﬁ”@ |°°” O tion of messa £s such as rertuseﬂs rejections, a
el em o Sl erpfea'ono FESporses 10 com arns orto lc Is the H ADM 171 Keyboarding on the. Masin-
ahlecs drauings, and Duldng canstc planning and exebing gt 2 jof-D ’
algn, forw ents prepa Sprin Zcredrts EIectrve
e U o s e resndredus o0 ?.caro %[oro P St
J messages adapted t herr |n |vr ua nees nrntroductron to, the co Euter anda
gjnnin course |n al a tic'and numeric
HAD“.frf’ffiprzsaZige;ﬂccigm”n'cat'on ,3{ 03 8 Student ?"¥°[]d processing
COMMUNICATION COURSES FaHors g, 3 credits. - Limited to 24 junjors uring the second alf of the course.
n sen ors er lecture, or wnten er ssron 174 Microgo
H ADM 1:‘»5 ganagelr-al Communication: srzeh rrlr?tsatruo for. B cause% ! OOéQSCttg 8- Bl % St.or?drt errtedntoLhotegi sohort)l ust
ri mg rinciples and Proces semester freshmen: maximum of 25 stugents
fLgr s 3 redts.” EgC T;'ecmre imited s coure shoul Wae insructor <1 ecire. Sprng and summer. 3 credts
ecie of estrlctcass le e 1 end o IS Wek of class o pen el mt’ equed
srze |m|tat|o astu e OC 005€s t0 rop  another student can fill eopenmgzﬂ 2 MWF905 lec3 M
Lo F s g g LR
varez, B. Davi
anat erdstudent can fill the opening. qLecl TRGIO1340 lec 2, TR 1040 An mtroductron {0 mercrocomputrn to develop
equire 1140 IeCB TR1220-150; lec 4, T nctjonal ¢ tter fluency. " Students
|—€€1 MW E 10:10; lec 2 MWF1010 239 e% MWF11 15.']. BrowneII devefo sr?s IP] fourgene IC areas: text,
¢ 3 WF%'05 (ED““% lec, MW Kiner, E. Huettman, and cps spreadsheet,“and list processjng.
11-15}, ec 4, MW'F 1115 (sprin |€C4 M (J)b[ % coufs entrref (D oriented-and
WE 125,"0,% TROAS 5 (spring lec’ A broad Study of com mn %atlon in a students work on Micitosh personaq
TR 17.20-1:35) lec 6, MWE' 12 marggement cone. rPasrzest ; Computers.
sfrrn ec MV\{F%OSE ¢ IMWF sr niffcant r Ieog cation in evelog
.1? Hogprrn% ec Sﬁ \n{]()r refations g atena eman HADM 374 End-User Business
D. fa Kingr, J. umIey,E Uéttman, 3 |evete|r?oa #resentshhet dorres puting Tools
n X rincinles of communication. that un Fall or s%rn% 8credrts Electrve
An |nr uctjon to written ¢ mmunrciatron ¢l ormance. 13 in rease e|r B . R Alvarez.
within a | usrnFss con&ext tudents learn how rYuaPcommunrcatrona ities yrng Explores, tne p? ah mputer as.a
to conofrvE Pan an Fr o 0Se written Hese conce ts In a variet tmana orial ana erra{ te os itality urjdustry
rHaterra at provide muc e Information con exts |n ludin mter trn one L|otso mode se and end-user
il G T ] i e
tHes ecr ic principles needos an resportsi | - an pr sent ng fteas 1o larger dudience gve orrgrna pro%?e)ms Aﬂu?or)l? one on

fles USIﬂGSgC mmucha 1n, the course
e s

0p g stiostance, riting In a clear



436 HOTEL ADMINISTRATION

HADM 375 Hotel Computing tional and nfrastructural issues that enhance OTHER COMMUNICATION
FaIIorsprrnrq "8 Sedits. Limited fo 20 O o s e e STl INFORMATION TECHNOLOGY, LAW,
?It:%rﬁnetsly ere%nirte H Adm 174, Elective. AND QUANTITATIVE METHODS
Moore.
ol i T SR
nos |tai|t mgdls afrc topics Inc ude de\DM33§r5ed|Bsusl'_TmTSe 8 N Hrohs senrors SRp“”? o e Prereqursrte FAdm 172,
; e t

stugents outs

ote stydents l)%/ permission of RIS Km

ErO erty manage ents stems, eservat
S ase

£ms, communi atro networks

An intr uct nto statrstrca and eratrons
Srsut(ettr%rgg Old]n oans ess¥ste tr?camtretﬁ terns}Vu ior Elegtnéer Nof offered 1992-93- researcﬁ met 0 os P J"’“& tot E hospital-
om uter atones rov da dned éo enaple students t(t acti1 rrea]basrc ity Industr %Il escrl étve
erencew ste S W 3/ e un erstanding of law and legal relation statistics, ?ba Iy, corre ation a h
/prtalrtz ustr nd help t evelop BM business context. Varie |cs al r%%;r ssion, ﬁ casn ueur Te
ma Ing clecisions as an exe trve asts Wi racirca atro
managerial responsibilities the techniques IO ospitality re ate pro ems

H ADM 474 Corporate Information
Mana ement H ADM 387 Business and Hospitality

Sﬁdl éJgr 3 credits. - Limited 1o juniors, seniors, Hospitalty |ndustey
aduate students eh ?rave not taken Fall or spring. 3 credits, Limited to juniors, Spring. 2 credits, - Limjted to non-hotel
senrors ra)anréggradu fe students. Reqqulre [%de%ts and?note %res‘tmen Elective.

Wl lEell :25. R, Alvarez.

H ADM 192 Introduction to the

I R Alvarez. lS_'ADM 4837 Rdetal estate Law | | HADM 490 Housing and Feeding the
ummer. 3 credifs. Recommended:. comple-
fion of H Ad m450 or e%urvgtgﬁt Elecie, ga”larstjurstprmg “Variable o 4 or %ﬁs errteg

Explores ten key issues In |n ormation An mte rated chron [0 ical resentatron of Presents aco rehens| & oveyview Of the
tec nof? maragement th roug use of case con ract, enc an tort ¢ Hce ts?ste 16, Sclope a &) evou lon 0H :
sty reﬁ compa les with relevant ex er*ence tot e edal as ects oth |ta t OSFi'tg ingustyy. T q € various e\gmentso
th the Issues. A Dbasic understandin gement zPr Iate federal, stafe, and the lo 00 ang beverage, tra eI
Lormatron (?chno giy, organizationa ssatu £s, other maerrasare tourrsm sure trme industries. wr he
ehavior, and general management Is advised. examme rreovera ec |ve exa Ined, Wlt asrs trstorrca
ecognize, anayz and.e au te Issues develop ment curre uure economic
[H ADM 571 Analysis and Design of or the P é)ose 0 makmg an am uatmg |mPaCt |r g in SOClety, and career Opportunlty
Information Sy
Fall 3Arire %5, Rot offered 1990-93- Elective,  aPPropriate decisions.

For students who may become involyed with Hours to b ¢ ents. Prerequisites da

th? ana? Sis ang des| no?co fas evd Laws ove rm %urs tion, 0 %nershrp 25,01 Rermrssron o&msgrlugt%rEsteecrtrve

in orma(?ons stems eco rSe 1S and}] ns er F stat ernntétgnwrth Jte £ T %? nd-‘ Pots oot

intended to de etenc purchese nd sile o & el Tesigece an xmorresh ¢ puic gpn/ace”glscg

con ence m% articl éants eﬁrt to plan cading fo more- comé]ex traﬁsac ons me?essness gressn ecte aiss of

or CBIS, speci ctiona él ol ng hotels, motels, con 8mrn ums, RS |Sons researe%u ountgerrssm i 2

manage a Syste sajd ption ro ect deal with  ¢oo era ves, syndications, ar\ eal-estate o feaeds ficum, stugents

ssteﬁ vendars, an 8nctro {rhaniza: frusts. mar]ct agects including construc- 0 pRsEmen: omcrc S0 anH g}’fma

tional consultants on e tion and '”g ns morg IS an : tt v orGaing Goncern wrth

assUmes an elementar workrnlgn nowiedde of  mortga (Tte ore uresa treat frorM SSues 0t ouf £ou 59 g ﬁ

ana ement information systems an Al % it of Iender and borrower. The legal Qusing ang Setﬁ%'” heorr]rlrsetoess(nfeop

usingss. The.course 1S pragmat|c and re atroltso [andlord and ter][n re ﬂrgen SS1eSs A the strateates to prevent

re%urre dpa ticipa team {0 ana Se and Hect atte tron d typical hote ?tel EP Fevrn oblem %eco et

n 90 sr yburdan test) a software sestare e&tetan scru1t|n|zedd pg rt]success?elnouglrn rams.an F

iPEDCS ':225 Slinlelopmem o gable taX considerations are focused on assistance programs il Be analyged.
Support Systems Through Data H ADM 781 The Interplay of Law and ﬁ})uudrgn\}\ﬁﬁakm%h? C?(l)Jlgses fa/r()fr U\I}V?rﬁdlt
Integratlon Computing Tools, and Ethués%m Servrce Industry g?g]&%gs proé”d”}ﬁ aenr%”ggg% ehgmeehgss

Fall. 4cred|t "imited to uniors, senjors, and ~ Fall. 3 credits errted to 50 hotel gradyate W

graduate stu ents Prere ujrsrte HAdm3 Etudents seiors and otherg?(?uategstugents Iesnstlrnaltg %Cﬁ?{t%g“eg ana 10 ?gﬁ'ﬁtsan

rpermrssrono ternstr ctor Elective, Xgermrssrdno mstr ctor nly Pre ey foentiva o 20010 Rgd’ ?utaron

tudevts 1a%n5t%)2u ¢ tools t%o Fiegrate data ePS o etl??eg or reerulssrdorttwoF ool chelleng. A elthiork f | require

E fis ef rsatsaaﬂ'son N slrng e & Fore cod P approxi atelyergﬁ ays durrngtesemester.

orm the asrs ecrsron t\fllllS(fll :15-1:10, J. Sherr X Students akin the coyrse for three credit
Eorts stems and executive |n ormation Invoy ents ethrcal afs ects of ours will research a wrrteaterm EP er
Oly % ga area networs E-mall systems,  fra |t|ona aw pro lems confronting, Service ?ut someaﬁ pect 0f homelessness dn

a resentatron so tware are industr mana ers and executjves d In.the volunteer wit ours
introduce ajwonsa e ysed to areaso merce, consumerism, administra- ~ during the semester.

So tware ap a Service agency twelve
acce etworks IStI’ ute at ses fIve law an raﬁttce reg ulafjon of anfi- .
d UI num gra competitive eting attivities, an ederal H ADM 491 Tips for Success: Business
MRS Sedutes requte

Iwork |son securities regulation. ?rm actoft | Et-quettsgncinosp-taI-ty Services in
HADM 774 Computers and Hotel §8£F‘trﬁeté82ns”bttﬂy“vv°rﬂ engtrgs]sseg persone SH dl ?cre Its. errte 10 rlunrors seniors,
P ing Applications ra uatestud nts ecr
Sprrlnﬂgw Sdrts l\fl)ﬁé ﬁ?equrrement
F 10:1 F Desrﬂne to ex ose stu nts {0 vanou
The. thsrcaI and tech[uca qnmgutrr]ﬂ mtg atronfr dnatrona husiness cH fures,
enviro ents mamu fl-unit hospita ¥ Era itions, lifestyles, so ||a ces an
?or oratton Information s stems re iewed srness ract} £, ena d ?moe
Various Eers pectives, af trve;ﬂuer orm in t? ax/’s husiness
Erocessrn dytems manal ement In ormaﬁ]on ar et fcidnrse fudents
s n}s decision su orts stems undamental skills and cultural sensitivities
e o5 in formatron syste sl str tegic,
planning framework ‘i explored. Organiza-



paramaunt to managing and working well
with a broad group of%eople

Current Topics Seminar

F |I 3cred|ts Limited to 20 students.

Elec
TR1155110 J. Clark.
Asemrngr approach to ﬁcuss readrneqs and
?stu 16 eected to | Hstrate currén
lenges and future trends such as
ﬂ obali atron consolidation, etc..In the
08 rta 1y Industry.  FUturistic view rFma
mufti-unit corporate persp ecérve An sis of
0mpanies, Case. ﬁtu I6s, an uest lectu res
tudent teams will resear n W topics and
make presentations and final reports.

H ADM 591 Operations Management in

Fall, 3 redits plﬁ?e“r%ulrgtjte' H Adm 191 or

equrvalent EIectrve
An rntrodpuctron éo the area o%o eraHons

Eana ?memrﬁrstr " %Depvlrggtl enSltol’It I0CEss
e

Htanagement Wlﬁ tugre thYOU? S{,
| Intended for

Scussion, cases, rojects
un ergraguate stugentg j

H ADM 592 Servrce Operations

Fall 3cre3‘ts errted to 25 graduate
students. Prere%ursrte HAdr% g

equrva ent Elective Kines.

Thg 0 {ecH eo? t scourse is to TJmprove tP
understan rations function o
servrc zatrons g.course focuses on

tureo servrceo erations, the
atrons er tronst ot UsIness
unc rons ss r san grovr es
techniques for the eff ctive | ma ment of
ser\rrce perations. gprcs includ® service
B e

g f, an t?egr? for

management. Inten
raduate st denty Intere tenr} IN Services
anagement.

[H ADM 599 Development and
Management of Wellness in Business

S$ gr vg ué:groeessrttsf g?h(t;gnlr;%zﬁg {unrors s%nrors
De ﬁarn‘ﬁ Iementiﬂoh anr? evaluatign
wefl'ﬁess o%rams In o anizaons gtressors
that may cause illness e examrnﬁe X Case

st(uéhesan uests aersffomt riustr
ress raﬁf the em o%re atlo
S engofe o

oiathve healt

gst Ress 10 rjrlrlr%t”a%d
oosrn% alter h-insuranc
strateges.)

H ADM 791 Graduate Quantitative
SprrngQ 30reds ts MPS regurrement

An Infrodu tron tQ anagement-scie ce
modesan statrstrcnt tec%nrques ag icable to

prta ”Y Inqustry. de 8 tion 0
nrfecr %uarrratrve ethods t0'decision
|< ospitality In UStQ( ToFrcs
rncu orecastrn ecsrona s1S, linear
ro rammrn (1 %urrhgS
uters are esw ed to
acr ate the ecrsro ng process.

tive

INDEPENDENT RESEARCH COURSES

H ADM 600-690 Undergraduate
Independent

Fall ors fing. Varra ecredrt Pereqérrsrte:

wrrgen er rssn%n Ma elcon uch In any

aca emcareao the school un ert

II’GCII?HO a Tacu tg/ member. Credit
genera (Pﬁree lectives and mag %t
ount t t e COHCGH ratron eX vb)t

getrtron Cre rtm % ame
gurvalent aterra rsof ered In regu ar
urfe nor for teri B, ¢ assistants

catruns available In Student Services
ice. Elective.

H ADM 600 Undergraduate Independent
Study in Management Operations

A

H ADM 601 Management Intern Program
|- Operations

6 credits.

H ADM 602 Management Intern Program
I— Academic

6 credits.
H ADM 603 Hotel Ezra Cornell

H ADM 610 Undergraduate Independent
Study in Human Resources
Management

H ADM 620 Undergraduate Independent
Study in Financial Management

H ADM 630 Undergraduate Independent
Study in Food and Beverage
Management

H ADM 640 Undergraduate Independent
Study in Marketing and Tourism

H ADM 650 Undergraduate Independent
Study in Properties Management

H ADM 660 Undergraduate Independent
Study in Communication

H ADM 670 Undergraduate Independent
Study in Information Technology/
Computers

H ADM 680 Undergraduate Independent
Study in Law

H ADM 690 Undergraduate Independent
Study in Quantitative Methods

H ADM 700 900 Graduate Independent

FaII or s rrn%en\tlsan%rle credit. Limited to

raduat ereq rsrée wrhtteri
ermission ofrnstructor tu ents% d

rom the hotel
schoos raduate o

htain a ﬁer ission orm
appropriate uate students enroII in
thesg me

rses for thesis or mono

res arcﬁ or or other 1 dpe enrtlerﬂ Prected

SIU ents must nave In rﬁ n%

0 btain ar?regment rom a

tO oversee and direct the stud y

H ADM 700 Graduate Independent
Research in Management Operations

H ADM 710 Graduate Independent

Research in Human Resources
Management

H ADM 720 Graduate Independent
Research in Financial Management

H ADM 730 Graduate Independent
Research in Food and Beverage
Management

H ADM 740 Graduate Independent
Research in Marketing and Tourism

FACULTY

H ADM 750 Graduate Independent
Research in Properties Management

H ADM 760 Graduate Independent
Research in Communication

H ADM 770 Graduate Independent
Research in Information Technology/
Computers

H ADM 780 Graduate Independent
Research in Law

H ADM 790 Graduate Independent Study
in Quantitative Methods

H ADM 802 Master of Science Thesis
Research

H ADM 803 Graduate Teaching
Internship

H ADM 805 M.P.S. Monograph |
H ADM 806 M.P.S. Monograph 1l

H ADM 900 Doctoral Thesis Research

FACULTY ROSTER

Professorral
Arhel Avn Iﬁ New York U. Prof.
Russe A, Ph.D., Kansas State U. Assoc.

Ber gr, Florence, Ph.D., Cornell U. Assoc.
Br%\%nell, Judith, Ph.D., Syracuse U. Assoc.
CarA/eII' StFevenA Ph D., SUNY Binghamton.
obertM MBA. Cornell U._Prof.
grar 30 HJ J. ﬁhD comell U Prof
e Jonn B, Ph.D., U. ofGeorgra ssoc
CuI “Thomas, Ph D., Comell U. Assoc.
Dex (tlhekrtanS Ph.D., Virginia Polytechnic.
Drttm N DavrdA Ph.D,, Ohio State U. Dean
and £ M. Statler Professor.
Dunn David C., Ph D Comell U. Assoc.
Enz, CathyA Ph.D., Ohio State U. Assoc.

Ester James ., Ph.D.. Comnell U, Hospitalit
yVaI atron Services Pro?essor of Finance an)rt

Ferﬂu?on %ennrsH Ph D., Cornell U. Assoc.

Fu tord MarkD MS Auburn U. Asst. Prof
er det eal, Ph Syracuse U. Prof, and

ek %Rg%meentatr%fl Prof.

Ge
Hae Ann Lh
Jameson, Daphne A’ Ph.D., U. of MMlinois.

KaAen KmramH Ph D, COJlteIIU Prof,

T WS Assqc. Prof.
Krm%s Oerpﬁtg PhD il T%Jxas v

Craig C., Ph D,, Cornell U.
E?ancﬂard%’ o?essor of Human-Resources
Ma fler J%n%t H., MS. Cornell U. Asst. Prof.
ore Richard'G., MB A, Comell U.” Assoc.
MorE . Michael S, Ph D., U. of Texas. Asst.
Mut oskr Stephen A, PhD., Cornell U. Banfi
ph i Jucatron J]

Vintners Professor of Wine E
Management
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Penner, Richard H., M.S., Cornell U. Prof.
Ra?nsf rd, Peter, Ph D, CorneqFU Assoc.

Re Iér;nltgrnch el H., Ph.D., Comell U. Assoc.

Renaghan Lesttft Ph D., Pennsylvania State
Assoc

gher l](ohnE,H J.D., Columbia.U. Prof.

i a u PDa}rrd M., MS. U. of Wisconsin,

TaBarg hr, Mary H., Ph.D., Purdue U. Assoc.

édjrfrfnct Visiting, and Other Teaching

Alvarez, Roy, M.Ed., Lecturer
Blanchard, Kenneth, Ph D., Visiting Assoc.

ﬁs Earl, MA., Pr fe or Emerrtus
E emjsh, WIM Lecturer

HV% ﬁ%ett %GC UTEI?C e

deRoos, Jart A, MS. Carnell U., Lecturer
FFrrhsJ David, MA Vrsrtrn% Lecturer

F e1 nh cturer
Go ld, Sely BS ‘Teaching Support

Hrslg IamesE BS, RobertA Beck Chair of

ﬁ]e Hote ana ement

Huettman, Eliz D Lecturer

mes, ober A |st|n Lecturer

Iner, eeuer

_an Bar ara Lecturer

ery ne, MA. Senior Lecturer

% rrso&her M.P.S., Lecturer

q(aus tlho Vst |'r\r/? ecturer

Lecturer
Malco m Senror Lecturer

Gr T%orly enror Lecturer
Connor, Merese A enror Lecturer
ez ott, (?ES?RP L ecturer
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